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INTRODUCTION

For the past quarter of a century, entrepreneumigntion - the decision to become an
entrepreneur - is increasingly pervasive amongnassi graduates worldwide (Urban, 2012)
and more recently this has also been the emergiasg o Vietham (Tran et al., 2017).
Entrepreneurial intent is of interest to entreptegkip scholars because the intent of a
purposive behaviour may be an antecedent to thetvbeur (O’Gorman, 2019). This fact has
drawn scholar's attention to what intrinsic andiagic antecedents and determinants might
shape such decision-making away from seemingly rseceire corporate and government
jobs toward an entrepreneurial career (Davidss6@51Schlaegel & Koenig, 2014). Since
that phenomenon, the entrepreneurial intentionigely discussed and studied worldwide.
For example, Fatoki (Fatoki, 2010) studied theegrgneurial intention of graduates in South
Africa. Texierira et al. (2018) study entreprenalrnntentions and entrepreneurship in
European countries. Across emerging economies in, Antrepreneurial intention studies
have been conducted in Singapore, China, IndiaisRak Malaysia and Vietnam (Ariff,
2010; Azhar, 2010; Bui, 2011; Wang, 2004; Wu, 2008&n et al.,2017; Farrukh et al.,
2018). However, the reason and determinants oéergneurial intention still lack empirical
evidence (Choo, 2006; Davidsson, 1995). The callfdiother research in entrepreneurial
intention encourages the research question of ttiesis: What intrinsic and extrinsic
determinants impact upon the decision (intent agenay) of business students in Vietham to
become entrepreneurs?Antonioli et al. (2016) report that economics ri#eire ultimately
recognizes two forms in which motivations to undket a task can be classified: intrinsic and
extrinsic motivations. Intrinsic motivation is deéid as the doing of an activity for its
inherent satisfactions rather than for some separabnsequence. When intrinsically

motivated a person is moved to act for the funtallenge entailed rather than because of
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external prods, pressures, or rewards (Ryan and,ZD80). Extrinsic motivation is a
construct that pertains whenever an activity isedam order to attain some separable
outcome. Extrinsic motivation thus contrasts wittrinsic motivation, which refers to doing
an activity only for the enjoyment of the activitgelf, rather than its instrumental value.
(Ryan and Deci,2000). Intrinsic and extrinsic mation also apply to the case of
entrepreneurial motivations, however poorly exploréntrinsic motivations regard the
personal sphere and comprehend those intangibéntimes which endogenously foster an
individual to undertake some task. Among intrinsiotivations several elements can be

recognized: interest, reciprocity, self-determioatineed for achievement and so on.

On the contrary, extrinsic motivations refer to eertl factors affecting the individual's
behaviour, and regarding the incentives producethéydesire to obtain an outcome. Within
the category of extrinsic motivations, scholarsitfg monetary payoff, recognition, external
control, and so on. Besides, intrinsic and extamsotivations have been often found to work

in opposite directions to the incentives to undertsome task (Benabou and Tirole, 2003).

This thesis includes three essays which apply aesg@l mixed-methods approach. The
structure of this thesis includes a loop of quatitie analysis for three essays and a loop of
guantitative analysis for the last essay. The &sstay consists of two parts: part I-A and part
I-B. Part I-A essay investigates the entreprenéunintion among business students in
Vietnam by applying the theory of planned behavipiPB) (Ajzen, 1991). Part I-B essay
investigates the entrepreneurial intention amongerirational business students in
Vietnamese business context as the country becanesember of The Trans-Pacific
Partnership (TPP) and now it is so-called the Camgnsive and Progressive Agreement for
Trans-Pacific Partnership (CPTPP). The second esgagtigates the impact of demographic

factors, prior exposure to self-employment and Rarbackground on the entrepreneurial
14
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intention of Vietnamese business students. Thel txgsay is a qualitative study of factors

that influence entrepreneurial intentions amongriass students and small business owners.

1.The Strategic Importance of Entrepreneurship

Entrepreneurship and new venture formation have lbeeognized as a strategic driver for
economic and social development across many cesnémd territories worldwide. Since
Schumpeter’s theory on entrepreneurship (Schump&834), many pieces of research on
entrepreneurship have been conducted to assessngmetance of entrepreneurship and
propose the strategic recommendations for govertrpelicymakers to promote healthy
entrepreneurial activities worldwide. According fdimmons (Timmons, 1999), the
contribution of entrepreneurship to a nation's ecoic development is achieved by creating
employment activities, generating innovation anitizirig creativity. Entrepreneurship helps
promote business entities which create a dynamiketi@ace. Many studies emphasize that
entrepreneurs play a key role in creating jobsmating innovation, creating economic
wealth, and thus increasing the general healthvegifare of the economy (Morrison A.,
2003). Entrepreneurs are crucial for national agional economic development (Sadler-
Smith, 2003). Entrepreneurship is considered tdameimportant mechanism for economic
development through employment, innovation, andfame? (Acs and Szerb, 2010, p. 5).
Entrepreneurship is confirmed to have great coutidbs for economic growth and
development in general, and especially in higheronime countries(Acs, 2007; D. B.
Audretsch, Keilbach, M.C. and Lehmann, E., 2006;sBa, 2008). Along with
entrepreneurship, Van Praag and Versloot (2000 etsclude that entrepreneurs have an
essential function in the economy. Entrepreneurgeeder relatively much employment

creation, productivity growth and produce and comuiadize high-quality innovations.
15
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Entrepreneurs are more satisfied than employeemaRably, recent studies show that
entrepreneurial firms produce important spill-ovérat affect regional employment growth
rates of all companies in the region in the long. rdowever, the counterparts cannot be
missed as they account for a relatively high vatiproductivity and growth, a less volatile
and more secure labour market, higher paid jobsaagdeater number of innovations and
they have a more active role in the adoption obvmtions. Also, several recent studies
(Forsman 2011; McKeever, Anderson, and Jack 204¥¢ heported that long term economic
growth and prosperity require participation fromtrepreneurs. Overall, entrepreneurship
influences economic development (Toma et al., 2004¢ process of economic development
is "the overall, unintended outcome of a complexgfiad individual acts of entrepreneurial
discovery" (Harper, 2003, p. 2). Now there is sidint evidence to confirm that
"entrepreneurs can contribute to economic developrbg facilitating the reallocation of
resources from less to more productive uses" (Sziehal., 2011, p. 3). Entrepreneurship
has become prominent "especially in the past deaadaractitioners recognize the limited
number of firms relocating and the resulting contjoet for these businesses" (Walzer, 2009,
p. 2), entrepreneurship is "essential to a growampnomy in large part because its
innovations create demand for new products andcgsrthat were not previously available”
(Kressel and Lento, 2012, p. 6). Recently, Zahih \Amight (2016) report that the evolving
social role of entrepreneurship can rest and hévampact: connecting entrepreneurial
activities to other societal efforts aimed at impng the quality of life, achieving progress,
and enriching human existence; identifying waysréduce the dysfunctional effects of
entrepreneurial activities on stakeholders; redafinthe scope of entrepreneurial activities as
a scholarly arena; recognizing entrepreneurshigtsak multiplier, and pursuing blended

value at the organizational level, centring on bailag the creation of financial, social and
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environmental wealth. All over the world, governrteeand policymakers frequently search
for mechanisms "to enhance entrepreneurial actiuitytheir regions, whether those
mechanisms are tax policies, financing subsidiestlogr tools" (Shane, 2005). Besides, Stam
and Stel (2011) suggest that entrepreneurship mimtesffect economic growth in low-income
countries, in contrast to transition and high-ineomountries where especially growth-
oriented entrepreneurship seems to contribute gliiyda macroeconomic growth. The role of
entrepreneurship become more and more importantraydacademicians now discuss the

"entrepreneurial economy"” (Thurik, 2009).

2. The Viethamese Entrepreneurial Context

2.1 The contribution of entrepreneurship to the Vignamese economy.

Since the issuance of Vietnamese Enterprise LawOB0, the private business sector has
been emerged and significantly contributed to \Aetese economic development. In recent
business policies, the Viethamese Government starfgivot around small and medium
enterprises instead of large conglomerates andhafietstrategizes to be a start-up nation. In
particular, the Viethamese Government expects v@ lamillion corporations by 2020. The
private sector will account for 48-49 percent ob&r Domestic Product (Moit.gov.vn, 2018).
According to the General Statistics Office (GSO)Vaétnam. Besides, the private business
sector accounts for more than 90 percent of thed tairporation registered in Vietnam until
2017. In 2017, the private business sector emplayedit 62 percent of the total labor force
(Vietnam Investment Review, 2018). In term of Vaimese Gross Domestic Product (GDP)
in 2017, the Vietnamese private sector contribut8@®2 percent of the total GDP and 39
percent of total investment for the whole econo®BgQ, 2018). In 2018, Vietnam's gross

domestic product (GDP) this year expanded by 7.08%0, 2019).
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On the other hand, more than 131,000 enterprises b@en established this year, with total
registered capital of some VND1,500 trillion, up% and 14.1%, respectively. The private
business sector has actively developed and contmuze the main force to develop the
Vietnamese economy. However, most of the corparatiothe private sector is small and
medium size enterprise. According to the Vietnam@ssociation of Small and Medium

Enterprise (VINASME), there is about 98 percentcofporation registered in Vietham is
small and medium size enterprise. The number oflynestablished firms in Vietnam

steadily increased year by year from 2013 to 2&E8narkably in 2018, the number of newly
established firms hit the highest record for Vietnavith 131,000 companies with total

registered capital of some VND1,500 trillion, up%. (GS0,2019).

The number of newly-established firms and GDP Growth Rate
of Viet Nam in 2013-2018.

140000 8,00%

120000 7,00%

0,
100000 6,00%

= 0
5,42%

5,00%

80000
4,00%

60000
3,00%
40000 2,00%
20000 1,00%
0 0,00%

2013 2014 2015 2016 2017 2018

mmmm Newly established firms in Vietnam in 2013-2018 === \/ietnamese GDP Growth Rate in 2013-2018

Figure 1-The number of newly-established firms and GDP Gdvate of Viet Nam in 2013-2018
(GS0,2019)

From data in Figure 1, it is evident to see thategmeneurial activities and new venture

creation have been vigorously developed and can@thsignificantly to Vietnamese social
18
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and economic development. Vietham is now an emgrgmarket with booming

entrepreneurial activities. This confirmation ispparted by research which reported that
there is a strong correlation between private setggelopment and the economic growth of
a country (Chu, 2011; Tran et al.,2017). AccordiogAudretsch (D. B. Audretsch, 2002),
territories with higher increases on entreprenéuniiative indexes tend to show a more

significant fall in unemployment levels.

2.2 Entrepreneurial Perceptions in Vietham in 20132016

Along with healthy economic development, thereraoge and more opportunities to start up
business in Vietnam. According to the global adudpulation survey (APS, 2015), the
percentage of young people perceives the opposnid start up business has increased
from 36.8 percent in 2013 to 56.8 percent in 2R&markably, this result is higher than the
average of the neighbour countries in the ASEAN maomity, and it helps Vietnam rank 9th
out of the 60 economies for the perceptions abotitepreneurial opportunities in 2015.
Vietnamese young people are very keen on entrepreme and have a favourable view of
Vietnamese economic prospect. According to GEM VNa&am Report 2017-2018
(GEM,2019), awareness of business opportunitiesVietnam in 2017 has decreased
compared to 2015 but still higher than in 2013 28#4: 46.4% of adults in Vietham noticing
business opportunities in 2017, ranking 23rd oubéfcountries (in 2015, it was 56.8%

ranked 9th out of 60 economies). The average maf&ctor-driven economies is 41,5%.
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Figure 2-Perceived Opportunities in Vietnam in 2015. Souiidee Global Adult Population Survey
(APS, 2015).

About the entrepreneurial capabilities, 56.8 peroénhe surveyed young people in Vietnam
have identified themselves as having sufficientvidedge, skills and experiences for starting
up a business (APS, 2015). This result had redtroed 58.2 percent in 2014, but it is still
than the rate in 2013 with 48.7 percent. It is obgito see that the proportion of Viethamese
young people having confidence in entrepreneuaphcities has reduced to 2014 despite the
rate of perceiving entrepreneurial opportunities lmereased. This tendency has shown the
concern about the increasingly intense competiéisrthe Viethamese economy has deeply
integrated with the global economy. Remarkably,péeeentage of Viethamese young people
self-assessing them as having entrepreneurial itegsas much lower than the average of the
factor-driven economies (65.8 percent). As a resdiktnam ranked the 19th out of 60
economies on entrepreneurial awareness in 2015 (GBW6). Among ASEAN countries,
on the rate of perceived entrepreneurial capachMetnam is still higher than Malaysia (27.8
percent) and Thailand (46.2 percent). However,néet is lower than in the Philippines (69

percent) and Indonesia (65.3 percent). This rasyities that the Vietnamese government
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must improve the education and training systermtfegreneurship knowledge and skills for
the young generation and the entrepreneurial irtaubfor young people; especially for the
young graduates. Recently, the perception abouemmneurial capabilities tends to be
lower: the rate of perceived entrepreneurial cdpigsi in 2017 is 53%, ranking the 19th out
of 54 economies, lower than in 2015 at 56.8% ragmkire 19th out of 60 economies. The

average rate in factor-driven driven economies3i8% (GEM, 2019).
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Figure 3-Perceived Capabilities in Vietnam in 2015. Souffiee Global Adult Population Survey
(APS, 2015).

About the fear of failure, Vietham was ranked as$bhcond out of 70 economies on the rate
of fear of business failure with the rate was Sevcent (GEM, 2013). This year is the first
year that Vietnam joined the Global Entreprenegdhonitor research. Since that milestone,
the Vietnamese government has implemented a gréatt ¢o improve the business
environment to regain businessmen's trust and @emée. Hence, the rate of fear of business
failure has decreased from 56.7 percent in 2045t6 percent in 2015. Although the rate of

fear of business failure has reduced, it is saliyvhigh in comparison with other economies
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in ASEAN community such as the Philippines (36.5cpat), Indonesia (39.5 percent) and
Malaysia (27.1 percent). Vietham is only lower thEmailand (46.6 percent) on the rate of

fear of business failure, and it ranked as theo8thof 60 economies in 2015 (GEM,2015).
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Figure 4-Fear of Business Failure in Vietnam in 2015. Souilidee Global Adult Population Survey
(APS, 2015).

The fear of failure as engaging business activityvietnam has reduced in recent years.
However, it is still relatively high and fear of diness failure is viewed as a barrier to
entrepreneurial behaviour (Cacciotti and Hayton13)0 Choo and Wong (2006) also
reported that lack of confidence and hard realrgy larriers to starting a business for the
non-starters in Singapore. In emerging economyVlegnam, the government must not only
improve the business environment but also providgegyic solutions for enhancing young
people's entrepreneurial capabilities. The GEM 2@USvey has shown the inversely
proportional relationship between entrepreneuglability and the fear of failure. However,
in the case of Vietnam, the rate of perceived enéreeurial capabilities and the fear of

failure are also high, and it leads to a call fother research to investigate the reason behind
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this phenomenon. According to GEM Report 2017-20IBe percentage of adults in
Vietnam having fear of business failure after redgdrom 56.7% in 2013 to 45.6% in 2015
has slightly increased to 46.6% in 2017, rankinth ut of 54 economies, much higher than

the average rate 36.6% in factor-driven econontsy], 2019).

The GEM 2015 survey reported the directly propodiorelationship between perceived
entrepreneurial capabilities and entrepreneurignition. In economies with high perceived
entrepreneurial capabilities, they usually have igh hrate of entrepreneurial intention.
According to the GEM 2015 survey, the percentagpeufple have intentions to start up a
business in Vietnam is 22.3 percent and is rankeith@ 23rd out of 60 economies. The rate
had increased from 18.2 percent in 2014 to 22.8gm¢rin 2015, but it was still lower than
the rate of 2013 with 24.1 percent. Notably, thiteris much lower than the average rate of
economies which have the same stage of developmwi#mVietnam (36.5 percent for factor-
driven economies). In comparison with other coestriin ASEAN community,
entrepreneurial intention rate in Vietnam is lovleain in the Philippines (37.1 percent) and
Indonesia (27.5 percent), but it is still higheanhThailand (16.7 percent) and Malaysia (5.6
percent). Recently, the rate of adults having @némreeurial intentions in Vietnam in the next
three years increases from 18.2% in 2014 to 2282015 and reached 25% in 2017, ranked
19/54, but still lower than the average rate aB®&0in factor-driven economies according to
GEM Report 2017-2018. (GEM, 2019). Fortunatelys tgpod evidence that young adults

have paid more attention to entrepreneurial a@win Vietnam.
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Figure 5-Entrepreneurial Intention in Vietham in 2015.
Source: The Global Adult Population Survey (APS520

According to the classification of GEM 2015, onhetPhilippines is the only economy in
ASEAN which has the same stage of economic devedopnlike Vietnam, but

entrepreneurial intentional in the Philippines igaim higher than the rate in Vietnam. This
fact urges the Vietnamese government must havecigslito support entrepreneurial
activities, particularly by entrepreneurial educatand training for young people. Overall, it
expects that the capabilities, skills, and knowtedd entrepreneurship in Vietnam will be

significantly improved.

2.3 Vietnamese young people and entrepreneurial oppunities and potential for

business start-ups

On a global scale, there is a directly proportiorelhtionship between confidence and
entrepreneurial capabilities. In Vietnam, the petage of young people aged from 18 to 34
years old having perceived entrepreneurial capegsilis 55 percent meanwhile the rate of

the middle-aged group from 35-64 years old is p@@ent (GEM, 2015). However, it seems
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that the young people aged 18-34 years old (58.itep® noticed entrepreneurial

opportunities faster and better than the older graged 35-64 years old (55 percent). On the
rate of fear of business failure in Vietnam, th& group aged 34-35 has the higher
percentage of fear of failure (47.4 percent) thaam young group aged at 18-34 years old
(43.8 percent). On the other hand, entrepreneuriahtions between these two group are
also different. The GEM 2015 survey reports that ohder people get, they will have less
entrepreneurial intention than younger people. péentage of Viethamese young people
aged from 18-34 years old has entrepreneurial tioterwithin the next three years is 28.2

percent; meanwhile, the rate for the older grougdaag 35-64 is only 15.3 percent.
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Figure 6-Entrepreneurial opportunities and potential for iness start-ups by age group in Vietnam
in 2015. Source: The Global Adult Population Suri&lyS, 2015).

The fact that older people will have the less gm@eeurial intention that young people
happen in not only Vietham but also the rest of Warld. Therefore, the Viethamese
government should pay more attention to young pedyl supporting business start-up

programs and provide initially aiding policies fgoung business starters. According to the
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GEM 2015 survey, Vietnamese young people are vesnkand catching entrepreneurial
opportunities to take the risk for business stag;ubut they are less equipped with
entrepreneurial capabilities in comparison with gb@ople. Hence, the Vietnamese
government must not only enhance knowledge of prareeurial education and training but
also must provide more practical training and elgpee sharing of business start-ups in
order to improve entrepreneurial capabilities fourg people. According to GEM Report
2017-2018 (GEM, 2019), Similar to other economiégtnamese adults starts business
primarily to take advantages of opportunities (84) Tather than there is no better choice for
work (15.9%). However, Vietnamese take opportugitieainly to increase their income
(49.4%) rather than being more independent (23.5Blg motivation index of Vietham

reached 4.6 points, ranking 9th of 54 economies.

2.4 Social perception of entrepreneurs in 2015.

The GEM 2015 uses 3 indicators to measure socialepgon about entrepreneurs and
entrepreneurship which are the percentage of paeptethink about entrepreneurship as a
good career choice; the percentage of people wheeadat successful entrepreneurs have
high social status and the percentage of people kmesv about the stories of successful

entrepreneurship on the mass media.
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Figure 7-Social perception of entrepreneurial in Vietnan2015. Source: The Global Adult
Population Survey (APS, 2015).

The percentage of people view entrepreneurship gsod career choice in Vietham has
increased from 63 percent in 2013 to 73 perce@0itb. This rate is higher than the average
of other economies in the ASEAN community with &Bd Vietham ranked 11th out of 60
economies according to GEM 2015 report. The faenisessential factor which encourages
the entrepreneurial spirit in Vietnam in recent rgedlso, the percentage of Viethamese
people agree that entrepreneurs who have highlssteiaus is 76 percent in 2015 and it
proves that entrepreneurs are highly appreciatedl @tmired in Vietnamese society.
According to GEM 2015 report, Vietham ranked at i6¢h out 60 economies for the high
status to successful entrepreneurs, and Vietnama¢seas higher than the average rate of
other economies in ASEAN community (69 percent) amgb higher than factor-driven
economies (74 percent). On the media attentiorftrepreneurship, the rate of Viethamese
people pay attention to entrepreneurship on masanmas reduced from 87 percent in 2014

to 74 percent in 2015. The fact shows that the ldpweent of media has significantly
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contributed to building favourable images of entesmyeurs and entrepreneurship by
spreading the news and stories of successful eatreprs among Vietnamese society.
According to the GEM 2015 report, Vietham rankeel 8th out of 60 economies and it is the
same with other ASEAN economies, but it is slightigher than factor-driven economies
(68 percent). Recently, GEM Report 2017-2018 cardithat successful entrepreneurs are
highly appreciated by the society (74.8%, rankihg t5th out of 54 economies) and
becoming an entrepreneur is a desirable careeceldi62.1% of surveyed adults, ranking

the 27th out of 54 countries, which is lower thiaa 73.5% of 2015 (GEM, 2019).

3. The Importance of Entrepreneurial Intention Resarch in Vietham.

To promote entrepreneurial activities, it is essrib investigate the antecedents and the
determinants which influence entrepreneurial intentof Vietnamese people. In this

research, the target to research entrepreneutiahtion is young business graduates and
business students in Vietham. Kent (Kent, 199Q]) Hzat the goal of entrepreneurship at the
school level is to nurture students as a job creamal not a job seeker. Moreover, people
mostly decide to establish their firms between #ges of 25 to 34 (Delmar, 2000).

Therefore, it is significant to measure entrepreiauntention of young business graduates
and business students in the Viethamese context.sigmnificance of entrepreneurship has
been widely appreciated. The entrepreneurial irdens considered as the first step in the
establishment process of new ventures leading tcegeneurial activities. To promote

entrepreneurial activities, it is significant tarisform potential entrepreneur into a nascent
one. Many academic pieces of research on diffemspects of entrepreneurship are on the
rise (Davidsson, 1995). Among those aspects, themeneurial intention has become an

interesting topic for academicians in not only teeloped countries but also rising among
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developing countries and especially emerging ecae®nwhich also include large

transitional economies like China and Russia. liady, the changes in market structure and

economic policies in developing and transitionabremmies tremendously expand new

venture creations and entrepreneurial activitiessaAesult, to understand and identify better

the external and internal factors and mechanism@asithpact on entrepreneurial intent and

agency, will contribute in four ways:

Firstly, scholars will have new theory availabla holistic conceptual framework that
includes intrinsic and extrinsic factors and theter-relation - and they can use this
theory to understand the country's entreprenetaiadic better and to base future
research on a complete, integrated model.

Moreover, by researching entrepreneurial intenVietnam, we contribute beyond

this boundary: not only do we benefit scholars aethvam with a new theory, but we

shall also identify which constructs are robustiversal, insensitive to contextual

differences and which are not. The pervasivenesseoentrepreneurial phenomenon
draws scholars' attention to what determines tlogsi® to become an entrepreneur.
Entrepreneurial decisions imply judgmental decisioifferent approaches in

economics conceive such judgmental decisions aswes entry, or real investment in
the creation of a new business or making a catesce in favour of a particular type

of self-employment. This research intends to eneixtant literature on entrepreneurs'
features, motives, and markets are enriched wigorétical and empirical results
from industrial organization, financial economies)d labor economics. As stated,
although the entrepreneurial intention is an imguariand fairly researched field, the
determinants of entrepreneurial intention stillklamulti-level empirical evidence

(Choo, 2006; Davidsson, 1995) in general, and @adily in the Vietnamese context.
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*Thirdly, educators can enrich and orient their cdion programs to guide and
prepare young scholars in early years for thisrmdiitve career path as an
entrepreneur.

Last but not least, entrepreneurial stakeholdensatd upon the findings of such a
study: private and public facilitators (corporaitenfs, business schools, national and
regional public institutions can use it to facti@aadministrative, legal, financial and
cultural framework conditions, organize and animedenmunities of practice and
build and support programs for young entreprenanc thus strengthen social and
economic development for Vietnam. Entrepreneuritthtegies must nurture a
supportive and favourable business environmentatesstorm potential entrepreneurs
into nascent ones. Nascent entrepreneurs will nigtlze self-employed but also will
be a job creator for others. Business graduatestteive self-employed and are less
attracted to be organizational employees (Duffy84)9In rigorous recognition of the
importance of entrepreneurship and entrepreneun&ntion research, many
Vietnamese academicians started researching aheutopic (Bui, 2011; Nguyen,
2011; Tu, 2011; Nguyen et al.; 2009; Nguyen et2816; Chan et al., 2017)but it is
still not sufficient literature in comparison witbther emerging economies Asian
region. This fact calls for further researches arepreneurial intention in the

Vietnamese context.

4. Theoretical Foundation

In recent decades, research has been abundantedopic of intent. More precisely, the

decision by an individual to become an entrepremas been researched under the terms

"entrepreneurial intent" and "entrepreneurial ititam" but other terms are also found, such

as "entrepreneurial becoming,

entrepreneurialisi@e-making,” "entrepreneurial entry,"
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and others. The entrepreneurial intention has esdeag an important construct within the
entrepreneurship literature over the last few desadDavidsson, 1995). Bagozzi,
Baumgartner, and Yi (1989) also argue that inteistiare the best predictor of planned
behavioural patterns such as entrepreneurship @adgtP89). Choo and Wong support this
confirmation. Choo and Wong (2006) add that intamtis the single best predictor of
entrepreneurial behaviour (Choo, 2006). RecentlyGo@man (2019) reports that
entrepreneurial intent is of interest to entrepuesieip scholars because the intent of a
purposive behaviour may be an antecedent to thetviogur. The entrepreneurial intention is
the first essential step for potential entrepresdartake into consideration before deciding
whether or not start up a new venture. Hence, kkdaa complicated process which is
influenced by many internal factors and extern&kdies as well. On this point of view,
Mazzarol, Volery, Doss, and Thein (1999) note #tatting a business is not an event, but a
process which may take many years to evolve andectonfruition(Mazzarol, 1999).
Commenting on the link between intention and em&epurship, Henley states that
entrepreneurship is an intentional activity, intthk@ many those intentions are formed at
least a year in advance of new venture creatiogesimg a link between entrepreneurship
and intention (Henley, 2007). LifAan and Fayoll®1®) by reviewing 24 influential papers
(24 most-cited research works) in the field of Epteneurial Intention research in the period
between 2004 and 2013, identify the most importes of specialization and research
themes within each of these areas of specializagoouped into six categories, as follow:
core model, methodological and theoretical issueffuence of personal-level variables;
entrepreneurship education and intentions; the mflecontext and institutions; the
entrepreneurial process and the intention-behavioky and new research areas. In current

literature, there are two basic streams of researehemerging, essentially psychological
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models and non-psychological models. Many studas lbeen conducted in terms of non-
psychological models, but so far by and large witle robustness and rigor. In contrast, the
psychological approach has been widely used amamgars of entrepreneurship. Currently,
two popular avenues are informing the number ofordtecal frameworks, Shapero's
entrepreneurial event and Ajzen's theory of planmedhviour (Astuti & Martdianty, 2012;
Carey, Flanagan, & Palmer, 2010; Tegtmeier, 200&) Gelderen et al., 2008). However,
this extant body of knowledge is dominantly westeAmglo-Saxon, mainly (Bullough,
Renko, & Myatt, 2014; Carey et al., 2010; Cass@f072 Cha & Bae, 2010; Crant, 1996; De
Jorge-Moreno, Castillo, & Triguero, 2012; Paco,réiea, Raposo, Rodrigues, & Dinis, 2011;
Raijman, 2001; Souitaris, Zerbinati, & Al-Laham,00) Tegtmeier, 2006; Tomski, 2014;
Turker & Sonmez Selcuk, 2009; Van Gelderen et 2008), and increasingly European
(Castellano, Maalaoui, Safraou, & Reymond, 2014ubh, Nyock, & Hikkerova, 2013;
Nyock, llouga, & Hikkerova, 2013; Tounés, 2006; ®ar Villegas, MartiNez Romero, &
PeNA Guevara, 2011), and/or cross-cultural (Ca07; Engle, Schlaegel, & Dimitriadi,
2011; Laspita, Breugst, Heblich, & Patzelt, 201Zjdn & Chen, 2009; Lin6n, Nabi, &
Krueger, 2013; Moriano, Gorgievski, Laguna, Steph&arZarafshani, 2012; St-Jean et al.,
2014). Empirical studies from Asia have appeareceaent years, from China (Bernhofer &
Han, 2014; Siu & Lo, 2013), Pakistan (Azhar, Jay&dhman, & Hyder, 2010) and India
(Wei, 2007). This thesis proposes to address tiseridbed phenomenon with a particular
focus on Vietnam, where it is practically not resbad yet (Baughn, Cao, Le, Lim, &
Neupert, 2006; Nguyen, Bryant, Rose, Tseng, & Kapas, 2009), in any case not beyond
the gathering of statistical data, essentially byegnment. Vietnam is a particular cultural
and political context that deserves, we argue negmiial empirical attention in terms of the

guestion at hand (Dana, 1994; Perri & Chu, 201he8la & Van Hoa, 2004; Tran &
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Santarelli, 2014). Vietnam, the "Marxist mini-drajo(Dana, 1994) lacks entrepreneurial

culture, venture capital, infrastructure, expereenmle models, education programs and
many more prerequisites for successful entreprehgurMoreover, extant research focuses
on either intrinsic or extrinsic determinants, anacro- or micro-economic factors. This fact

is important data, but it is likely that these lisvare inter-related and inter-causal, and this
research, therefore, seeks to innovate in thatr@skes to build a holistic multi-level model

that includes all factors (Kozlowski & Klein, 2000)

4.1 The construct of Entrepreneurship and Entreprerurial Intention

Since Schumpeter’'s theory on entrepreneurship (8pbkter, 1934), the construct of
entrepreneurship has been scientifically enrichgdnlany academicians worldwide. Many
theoretical and empirical pieces of research wesadacted on the entrepreneurship.
Therefore, the concept of entrepreneurship has deéned differently. Schumpeter (1947)
states the defining characteristic of an entrepreas "the doing of new things or the doing
of things that are already being done in a new Wagnerally, the entrepreneur is the person
who establishes his/her firm (Gartner, 1988). Vahldéren, Brand, Van Praag, Bodewes and
Van Gils (Bodewes, 2010) define entrepreneurshigmisittitude that reflects an individual's
motivation and capacity to identify an opporturgtyd to pursue it, in order to produce new
value or economic success. Entrepreneurs play ar@leyin creating jobs, promoting
innovation, creating economic wealth, and thuseasing the general health and welfare of
the economy (Morrison, Bren, and Ali, 2003; Poutzis, 2003). Therefore, entrepreneurs
are crucial for national and regional economic tewment (Sadler-Smith, Hampson,
Chaston and Badger, 2003). Henley (2007) pointdhaitentrepreneurship is an intentional
activity, in that for many those intentions arenfied at least a year in advance of new

venture creation suggesting a link between entrepneship and intention. In the case of
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business graduate, Rwigema (2004) define graduditepeeneurship as a process taken by a
graduate to start a business in terms of indivicaaker orientation. Moreover, Henderson
and Robertson (Henderson, 2000) posit that thedutwrking environment will depend on
the creativity and individuality of the young esjadly graduates. Hence, the entrepreneurial
intention is the first step to understand the whmlecess to start up a new venture. Bodewes
et al. (Bodewes, 2010) state that entrepreneurtahtions are central to understanding the
entrepreneurship process because they form therpindangs of new organizations. The
entrepreneurial intention is one's willingness imdertaking an entrepreneurial activity, or in
other words, become self-employed. The oppositioseti-employed is becoming a waged
or salaried individual (Tkachev, 1999). Pihie definntention as a state of mind or attitude
which influences entrepreneurial behaviour (Pit#@09). Choo and Wong (Choo, 2006)
define entrepreneurial intention as the searchrfimrmation that can be used to help fulfil
the goal of venture creation. Entrepreneurial iti@s can generally be defined as a
conscious awareness and conviction by an indivith&lthey intend to set up a new business
venture and plan to do so in the future (Bird, 1988ompson, 2009). Entrepreneurial
intention can be understood as a construct thabksttes future entrepreneurial capacity. In
this perspective, the entrepreneurial intentiomseéo be similar to the concept of latent
entrepreneurship. Vesalainen and Pihkala defireniagntrepreneurship as a conscious state
of mind that directs attention (and therefore edgrere and action) toward a specific object

(goal) or pathway to achieve it (mean) (Vesalairzfg0).

4.2 Entrepreneurial Intention Research Models

4.2.1 Demographic Approach
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Research methodologies used to explain entrepriahéuention have been evolved over the
years (Linan, 2005). According to Ashley-Cotleursfdey-Cotleur, 2009) some individual
factors motivate a person's decision to become rdreggeneur. These can generally be
categorized as demographic variables or attitwdEsies or psychological factors. From the
beginning, researchers believe that entreprendiar®e sa common set of personal traits, so
they attempted to explain the determinants of enérgeurial intention by a group of
personality traits or demographics (McClelland, IP&ristiansen and Indarti studied the
differences in personality traits to compare engepurs and non-entrepreneurs (Kristiansen,
2004). In this sense, it is assumed that those pvbter to create their own business might
have different personality traits than those whoode to be employed (Kolvereid, 1997). In
this approach, "need for achievement,” "locus aitem” and "risk-taking propensity" can be
examples of most commonly studied personality drait entrepreneurial behaviour (Phan
H.P., 2002). Personality traits are inculcatedhia theory of planned behaviour (TPB) and
analyze mediation of perceived behaviour controlBGP and attitude toward
entrepreneurship (Farrukh et al., 2018). Theseethbersonality traits are usually associated
with entrepreneur behaviour (Begley, 1987; Hornade§71). From this point of view,
entrepreneurs are expected to have higher levélseefl for achievement,” "internal locus of
control" and "risk-taking propensity" in comparisatth non-entrepreneurs. Recently, Munir
(2019) uses three personality traits (risk-takingpensity, proactive personality and internal
locus of control) as antecedents to Theory of RédriBehaviour, the results reveal a stronger
influence of personality traits among Chinese stigleBesides, the literature considers the
big five personality traits and entrepreneuriaf-sefficacy (ESE) to be important individual-
level factors that determine entrepreneurial intentThe outcomes of the analyses

demonstrate that a high level of entrepreneuritnition can be realized through multiple
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configurations of the big five personality traitedaESE (Sehin, 2019). However, despite
being widely used, this approach faces many csitisi because it has low explanatory power,
predictive validity and moreover inconsistent witlany findings from other researchers. As
a result, this approach does not lead to a satisfacesult in explaining entrepreneurship
(DePillis, 2007; N. F. J. R. Krueger, M.D and Cadsr A.L, 2000). Another trait of
personality which has been studied is self-efficdocyBandura’s social learning theory, self-
efficacy describes an individual's belief in thalility to succeed in a given task (Bandura,
1977). Many studies confirmed that increased détfaey yields greater entrepreneurial
intentions (Boyd, 1984; Carr, 2007; Kristiansen,020 Zhao, 2005). From another
perspective. entrepreneurial intention can be nmredson socio-demographic variables such
as age, gender, education background, prior emmoy@xperience, level of education and
the role models (Ohanu and Ogbuanya, 2018; Ayalew Zeleke, 2018). Demographic
factors such as age and gender have been propodealé an impact on entrepreneurial
intention (Kristiansen and Indarti, 2004). In teomage, the search shows that people mostly
decide to establish their firms between the age&5ofo 34 (Choo, 2006; Delmar, 2000).
Hatak et al. (2015) confirm that age is associatgth a lower likelihood of having an
entrepreneurial intention. Inversely, Chaudharyl{@0does not support age is inversely

related to entrepreneurial inclination.

On gender, Crant (Crant, 1996) found that men aseertikely than women to express an
intention or preference for starting their busimssdn addition, it is argued that females are
less likely to establish their own business tham rffthan, Wong, and Wang, 2002). This
paper confirms that socialization conditions botlenmand women in their choice of
university studies. Delgado et al. (2019) repodtthender and university degree subject

choice are shown to be linked and both affect endresurial intention. In contrast, some
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studies showed no meaningful difference between amehwomen in terms of intentions to
start businesses (Kourilsky and Walstad, 1998; Shay Terjensen, 2005; Wilson et al.,
2007; Smith et al.,, 2016a, b; Chaudhary,20E@rnandes et al., 2018). These results
challenge past research findings which ranked fensaildents lower on entrepreneurial
dimensions compared to male students. Remarkalalyn @t al. (2016) provide insight into
the entrepreneurial intention of students in terofisgenders and country of residence
differences. The paper explores perceived fealsibdnd desirability for students in 10
countries. The entrepreneurship role is gendeedeagiainst desirability and feasibility. The
results indicate that gender impacts entreprengutsitention and the way it impacts is
influenced by which country the students are fr@aifn et al., 2016). In a recent study of
Brazilian women'’s entrepreneurial profile, the babaral categories tested in the model that
most influence Brazilian women's entrepreneuriabfig are planning, identifying
opportunities, sociability, and leadership, cormaltimg the results of other international
studies. Behaviours connected with persistence nditl correlate to Brazilian women's
entrepreneurial profile. The hypothesis that woraeehtrepreneurial profile positively

influences their entrepreneurial intention was oamdd (Krakauer et al., 2018).

In term of education background, Van der Sluis ¥ad Praag (2004) report that the effect of
general education, measured in years of schootinggntrepreneur performance is positive
(Van der Sluis, 2004). Some studies show that ez background plays a vital role in

creating entrepreneurial skills (Murphy, 2005; Siheet al., 2018; Ayalew and Zeleke, 2018).
Dickson (Dickson, 2008) also found that entrepresigip education is related to becoming
an entrepreneur and entrepreneurial success. Bssitraining is also useful for the

performance of people who have applied for miceniice to start their own business

(Kuratko, 2005). Ayalew and Zeleke (2018) confiratt entrepreneurial education/training
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and entrepreneurial attitudes significantly predictdents' self-employment intention. On the
level of education, many studies are finding a pasgttitude of university students towards
enterprise and small business (Birdthistle, 20a8pwever, the relationship between
university education in general and entrepreneprshi not so strong and contested
(Galloway, 2002; Pittaway, 2007). Besides, Davidsand Honig (2003) confirm that while
education can help a person discover new oppoigsniit does not necessarily determine
whether he or she will create a new business téo#xjphe opportunity. Moreover, Franke
and Luthje (Franke, 2004) found that students wbksess the university environment as
being insufficient or negative to encourage theregmeneurship have significantly lower
entrepreneurial intentions than those who havetigesperceptions. Inversely, Quan (2012)
confirms that advanced educational background hpssitive impact on one's impulsive
entrepreneurship intention and one's deliberateéegr@neurship intentionAyalew and
Zeleke, (2018) also report that education is a isg@mt predictor of entrepreneurial

intention.

In term of prior experience, involving in the edisifiment of different firms will provide the
entrepreneur with the opportunity of knowing thgks and problems associated with new
venture formation (Barringer, 2005). Entreprendwgigerience or previous ownership is the
number one of involvements and role of the entregue in new venture creation (Lee,
2001). This type of experience is also expecteldaie a positive impact on entrepreneurial
intentions (Phan et al., 2002; Tkachev and Kolwkr#d99). Also, Basu and Virick evaluated
entrepreneurial intentions and their antecedertisirTindings highlight that education and
prior experience does have a positive and sigmifigapact on entrepreneurial behaviour
(Basu, 2008)Ayalew and Zeleke, (2018) confirm that prior bussmexperience with family

is a significant predictor of entrepreneurial irtten.
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From the role models, role modeling refers to leayrby examples rather direct experience.
In role modeling, the individual adopts the behavidy informal and unintentional
observation (Tkachev and Kolvereid, 1999). Raijnl@aijman, 2001) examined the role of
social networks in which individuals are embeddegbiiedicting entrepreneurial intent. The
finding reported that having close relatives whe emtrepreneurs increases the willingness to
be self-employed. In a family, entrepreneurial ptgseform a role model and create
management know-how for the individual entrepren@ampadaki, 2002). Moreover, the
children of entrepreneurs learn the factors invavin running a business and consider
establishing a new organization as a natural careeice option (Cooper, 1994; Sandberg,
1987). Drennan et al. (2005) reported that those ¥dund a favourable view of their
family's business experience perceived startingusiness as both desirable and feasible
(Drennan, 2005). Alsos et al. (2011) also indichtd a family business has a role to play in
enhancing the development of entrepreneurship arfenidy members (Alsos, 2011). Crant
(1996) found that being raised in a family thateistrepreneurial significantly impacts
individuals' intentions to start their businesdasaddition, Fairlie and Robb (2007) showed
that entrepreneurs tended to have a self-employ&tien or father in their family history.
Mueller (2006) concludes parental role modellindpéothe most significant familial factor on
entrepreneurial intention. Through the socializatiprocess of children, exposure to
entrepreneurship experience in the family busimesstitutes an important intergenerational
influence on entrepreneurship intentions (Carr &sdjueira, 2007Ayalew and Zeleke,
2018. Remarkably, Drennan et al. (2005) report thas¢éhwho found a positive view of their
family's business experience perceived startingusiness as both desirable and feasible
(Drennan et al., 2005). Alsos et al. (2011) alsticate that a family business has a role to

play in enhancing the development of entreprenguramong family members. Recently,
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Chaudhary (2017) confirms that a self-employed Rarbackground will have a positive
relationship with entrepreneurial intent. Ohanu @gbuanya (2018) also revealed that there
is a positive relationship between parents’ ocdopatind entrepreneurial intentions of
Electronic Technology Education undergraduate stisdel'herefore, having role models is
also a significant factor in wanting to start aibhass as pointed out by Birley and Westhead
(Birley, 1994) and having self-employed parentdtém be especially relevant as mentors
and guides for children starting their businesseshighlighted by Matthews and Moser

(Matthews, 1995).

4.2.2 Environmental Influences Approach.

Another approach to approach entrepreneurial itienis the investigation of the
environmental context. Some academicians alreadgiext the impact of environmental
context on entrepreneurial intention. One of theeesal factors they looked at was the
accessibility of capital for entrepreneurial adies. Access to capital is doubtless one of the
crucial factors in establishing a new businessdfiansen and Indarti, 2004). Many studies
have pointed out that considerable numbers of getylve given up on their nascent
entrepreneurial careers because of an inabilitadcess capital (Marsden, 1992; Meier,
1994). Another critical factor for creating a newnwre is business information. In this
sense, the ready availability of business inforarais crucial to starting a new venture and
achieving sustained growth (Kristiansen and Ind&@04). Besides, the availability of
business information, therefore, is an essentaheht in an entrepreneurial venture (Minniti
& . 1999). In a study conducted in India, Singh &mghna found that the desire to seek out
information is a primary characteristic of entrepgrers (Singh, 1994). Moreover, business
environment and government supporting programs diswe strong influences on

entrepreneurship and start-up activities. Therevislence to prove strong effects on firm
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dynamics from interaction with state institutiomgafisen et al., 2009). According to Ojiaku
et al. (2018), government support is a significargedictor of entrepreneurial intention.
Enterprises which have the state sector as thiemapy customer perform better. This trend is
so for both survival and growth. Furthermore, terapptax exemptions during firm start-up
had a separate and positive influence on long-rowtlp for non-household enterprises, and
initial credit support seems to benefit rural ficnis Viethamese context, Nguyen et al.
(2009) report that where defective market factonsl anadequate institutional support
mechanisms are evident, it is vital that the sfatesues a more entrepreneurial role in
facilitating the development of SMEs. Further, Hoeial networks and private credit for the
development of SMEs in the early stages of Vietsgourney towards a market economy
still plays a key role.

Despite their limitations, these non-psychologiapproaches did not provide satisfactory
results (DePillis, 2007; N. F. J. R. Krueger, M.bdaCarsrud, A.L, 2000). The low
explanatory power of non-psychological approackeadd to new trends of research based on
behavioural intention models focusing on "attituag®roach” or "psychological approach”
that go beyond demographics and personality trdétermining the "conscious" and
"voluntary" act of new venture creation (Bui, 201Agcording to Ajzen, researchers using
these models believe that the actual behaviouretgerchined by intentions to perform
entrepreneurial behaviour which greatly depend loe personal attitudes towards this
behaviour. (Ajzen, 1991). The more level of favdueaattitude would increase the intention
to be an entrepreneur. As a result, the "attityglaach" is much more rigorous to predict
entrepreneurial intention than the demographic p@onality trait approach (N. F. J. R.

Krueger, M.D and Carsrud, A.L, 2000). The reseavolks based on psychological approach
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apply two distinct models: Shapero’s Entreprenduient model and Ajzen’s Theory of

Planned Behaviour.

4.2.3 Shapero’s Entrepreneurial Event

The theory of the entrepreneurial event considers dreation as the result of the interaction
among contextual factors, which would act througkirt influence on the individual's
perceptions. In Shapero's Entrepreneurial Evergetdimensions determine entrepreneurial
intention, namely "Perceived desirability,” "Pekaa feasibility" and "propensity to act.”
Based on this model, Shapero tried to show the itapoe of perception in predicting the
intention to act in some specific ways. The periogptequires that the behaviour must be
desirable and feasible and an apparent propemségtithe behaviour. The three components

of Entrepreneurial Event are explained as follows:

Perceived desirability refers to the degree to Wwhie/she feels attraction for a given

behaviour (to become an entrepreneur).

Perceived feasibility is defined as the degree hakvpeople consider themselves personally
able to carry out specific behaviour. The presarfagele models, mentors or partners would
be a decisive element in establishing the individwentrepreneurial feasibility level.

The propensity to act refers to an individual'dinginess to act on the decision.

Perceived Desirability

Propensity to Act Entreprenerial Intentions

Perceived Feasibility

Figure 8- Shapero’s Entrepreneurial Event-source: (Shapefd5)
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All three perceptions are determined by cultural aacial factors, through their influence on
the individual's values system(Shapero, 1975). Maogdemicians have confirmed the
usefulness of this model in predicting entreprelauintention. To test Shapero's
Entrepreneurial Event model, Krueger (N. F. J. aKBieger, D.V, 1994) confirmed that
three components of this model explained approxtpab0 percent the variance in
entrepreneurial intentions. The best predictor hat tresearch was perceived feasibility.
Furthermore, Krueger(N. F. J. R. Krueger, M.D aratstud, A.L, 2000) added two more
components into Shapero' model such as specifiratbdgy and perceived self-efficacy.
Krueger tried to explain the significance to untkmnd the self-efficacy about entrepreneurial
intention, and he also concluded that entrepreakusually ignore the concept of Self-
efficacy in entrepreneurial researches. Self-efficeheory explains what peoples’ beliefs
about their capabilities to produce effects arestong sense of self-efficacy strengthens
human accomplishments and personal well-being imymays (Bandura, 1977). Texierira et
al. (2018) confirm that major determinants of tmérepreneurial intention in the countries
studied were: “perceived capacity”’; “entreprendunmention” itself which will, in fact,
influence the “rate of nascent entrepreneurshigipvernmental and political factors” in
relation to the respective “financing for the epteneur”; and “basic education and training”
in entrepreneurship which influences “research dedelopment”. Krueger and Shapero's

model is illustrated in the following figure.

|
|

Figure 9- Krueger and Shapero’s Entrepreneurial Event-sou(de:F. J. a. B. Krueger, D.V, 1994;
Shapero, 1975)

Specific Desirabilities ’ﬁ Perceived Desirability

Propensity to Act Entreprenerial Intentions

Perceived Self-Efficacy }% Perceived Feasibility
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4.2.4 Ajzen’s Theory of Planned Behaviour

The model of Theory of Planned Behaviour is the tnused to research on entrepreneurial
intention (Linen, Chen, 2009). According to this def there are three conceptually
independent determinants of intention towards engreeurship, namely attitudes towards
entrepreneurship, subjective norms, and perceivathwour control (Ajzen, 1991). This

model is illustrated in the following figure:

Attitude toward the Behaviour

Subjective Norm

{ Intentions

Perceived Behavioural Control

Figure 10-Ajzen's Theory of Planned Behaviour-source: (Aj2891)

Attitude towards performing behaviour refers to gegtions of personal desirability to
perform the behaviour (Ajzen, 1991). It dependstlus expectations and beliefs about the
personal impacts of outcomes resulting from theabelur. According to Ajzen, a person's
attitude towards behaviour represents the evaluatidhe behaviour and its outcome. In the
context of entrepreneurship, attitude towards enéreeurship refers to the personal
desirability in becoming an entrepreneur (KolvereitP96). As a result, the more
expectations and beliefs towards self-employmeffleae a favourable attitude towards
entrepreneurship. Many academicians found a pesi@lationship between attitude and
behavioural intention (Autio et al.,, 2001; Gelderennal., 2008, 2008; Kolvereid, 1996;

Krueger et al., 2000. Research by Autio et al. 2G®nfirmed that each attitude measured
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had strongly influenced entrepreneurial intentibinis find is supported by Kolvereid (1996),

Krueger et al. (2000). According to Gelderen et(2008), financial security was the most
outstanding variable that made up for the attitudevards entrepreneurial intention

(Bodewes, 2010). Moreover, Yang (2013) confirmg #tatude represented the most useful
predictor of entrepreneurial intention. Tran et (@017) confirm that attitude is the most
influential factor that impacts the intention. lontrast, Zhang et al. (2015) confirm that
attitude fails to generate a significant impactemtrepreneurial intention. Recently, Bach et
al., (2018) suggest that personal attitudes towardsepreneurship, subjective norms and
perceived behavioural control are positively relate one's entrepreneurial intentions. The
innovative cognitive style has also been foundedcsignificant in creating one's intention to

become an entrepreneur.

Subjective norms refer to the person's perceptibrthe social pressures for or against
performing the behaviour in question (Ajzen, 199Ag¢cording to Ajzen subjective norm
reflects an individual's perception that most peaglimportance think that he or she should
or should not perform the behaviour (Ajzen, 199Ihe Theory of Planned Behaviour
assumes that subjective norm is a function of feli@ this sense, when a person believes
that his or her referents think that behaviour $thdae performed, and then the subjective
norm will influence his or her intention to perforthat particular behaviour. Many
academicians found that subjective norm was foundbe positively related to intention
(Ajzen & Driver, 1992; Autio et al., 2001; Kolverki1l996; Krueger et al., 2000(Wu, 2008).
According to Ajzen and Driver (1992), the resultsowed that subjective norm is
significantly related to the intention of engagiimgrecreational activities. Kolvereid also
found that subjective norm significantly influencegention towards entrepreneurship.

(Kolvereid, 1997). However, Nguyen (2017) repowttBubjective norms fail to generate a
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significant impact on entrepreneurial intentionr@search conducted in Viet Nam. This fact
calls for further research to test the impactsutijective norms on entrepreneurial intention

in the Viethamese context.

Perceived behaviour control reflects the percendaitity to execute target behaviour (Ajzen,
1991). It relates to a person’'s perception of tegrek of easiness and difficulties in
performing such behaviour, and it is assumed tkecefexperience as well as anticipated
obstacles (Ajzen & Driver, 1992). This factor idluenced by perceptions of access to
necessary skills, resources, and opportunitieetiopn the behaviour. If a person feels that
he or she has control over the situational factbespor she may promote the intention to
perform the particular behaviour. In contrast,hiétt person does not have control over the
circumstances, he or she may not have any or lsstion to perform the particular
behaviour. As a result, we can say that perceivathbiour controls and influences the
intention to perform the behaviour. Many researslieund an association between perceived
behaviour control and behavioural intention (Aj&Driver, 1992; Mathieson, 1991). Many
studies have shown significant associations betweerceived behaviour control and
entrepreneurial intention (Autio et al., 2001; Gxekh et al., 2008; Kolvereid, 1996; Krueger
et al., 2000; Souitaris et al., 2006; ). Kolverél®96) later found that perceived behaviour
control emerged as among the most significant @mfte on self-employment intentions
among master degree students in Norway(Kolver&é7) In 1995, Davidsson added a new
concept of "entrepreneurial conviction” to Ajzemisdel. According to Davidsson, the result
found that perceived behaviour control (or entrepteial conviction) is the most important
influence on intention among Swedes to go into ress (Davidsson, 1995). Perceived
capacity”". Texierira et al. (2018) report perceitmhaviour control influence the "rate of

nascent entrepreneurship.”
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4.3 Entrepreneurial researches in the Vietnamese ntext.

In Vietnam, the important role of entrepreneurs teaeently been emphasized in term of job
creation, to which the private sector is considg¢metave the biggest contribution (Gerbing,
1988). Dana (1994) contended that the institutioealvironment in Vietnam was
insufficiently supportive to entrepreneurship deypehent and Vietnam was A Marxist mini-
dragon which lacks entrepreneurial infrastructime2005, a study assessed the motivations,
perceived success factors and business problenesienped by entrepreneurs in Vietnam
(Benzing, C., Chu, H.M. and Callanan, G., 2005grl$io compares the results between the
northern and southern regions of the country. Usiag from a survey of 378 Vietnamese
entrepreneurs in Hanoi and Ho Chi Minh City, resughow that Viethamese entrepreneurs
are motivated by the ability to provide jobs foeiimselves and family members, to gain
public recognition, and to prove they can succdlgsfun a business of their own. Important
perceived entrepreneurial success factors incltidadiiness toward customers and a good
product at a good price while significant businpssblems include too much competition,
unreliable employees and the inability to obtairthbshort-term and long-term capital.
Results also show some city/regional differencesmintivation, success factors, and
perceived success. Implications for policymaker¥igtnam and other emerging economies
are also presented. Nguyen (Nguyen, 2011) focusedexploring the levels of three
dimensions of entrepreneurial orientations amongtNdmese entrepreneurs which are risk-
taking propensity, innovativeness, and reactiven€ks research findings recommend that
different levels of entrepreneurial orientationsogs the demographic factors. Remarkably,
Bui (Bui, 2011) studied entrepreneurial intentionamg Vietnamese business students. The
goal of that research was trying to identify kegtdas influencing their intention of new

venture formation. According to Bui's research péécent of respondents have the intention
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to become self-employed in which 23 percent hasgang intention, and 29 percent have a
very strong intention to open their own businesshim future (Bui, 2011). In the concern
about obstacles to go into self-employment, thaillteshowed that financial difficulties
including "lack of capital" and "lack of financigupport. Other obstacles include "complex
administrative procedure" and "unfavourable ecowmooiimate”(Bui, 2011). Moreover, in
Bui's research, personal attitude towards entrepmship, 77 percent of respondent have a
favourable attitude toward entrepreneurship. Orcgieed behavioural control, only 21
percent respondents think it would be easy for theset a new business successfully and 65
percent respondents think that it would be the b@st to take advantage of their education.
On the perception of self-efficacy about businessture, 74 percent respondents express
their confidence to make a decision, 76 percenpardents express that they can solve
problems and 68per cent respondents believe tegtlhhcome a good leader. Furthermore,
64 percent of respondents believe that they araticeeand innovative to run a business
successfully(Bui, 2011). On social norms, the ihtento be self-employed of business
students are influenced by business people withel38gent respondents, 29 percent
respondents express that they are influenced byds and colleague, 27 percent respondents
influenced by family and 24 percent respondentsrdhgenced by entrepreneurs (Bui, 2011).
Recently, Khuong and An (2016) reports that priotre&preneurial experience, external
environment, and perceived feasibility were the¢hindependent variables that significantly
affected the positive perception toward entreprestep and consequently, they had a
positive indirect effect on entrepreneurship int@mtOn the other hand, perceived feasibility
and personal trait significantly affected the negaperception toward entrepreneurship and
provided a negatively indirect effect on the entegeurship intention. Furthermore, Nguyen

and Mort (2016) confirm that Vietnam, with a traimsial economy, has been emerging as a
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theoretically rich context for researchers overlgst few decades. Painful reforms have been
undertaken in the country to transform the rigiahtca planning apparatus into a market
economy, breaking the long-standing barriers toptineate sector and SME development. In
this context, entrepreneurship has become an essetving force of economic
development. Shifting from a de-entrepreneurshigprte-entrepreneurship stance, a more
supportive policy setting has cultivated the gdesprosperity among businesses, grounding
on a more levelled playing field for all, old anewy economic sectors. Besides, Tran et al.,
(2017) report that attitude is found to be the rgjest factor that impacts the intention,
followed by the subjective norm. Contextual elerseate considered as antecedents of
personal attitude, and in return, it is expectednftuence entrepreneurial intention. The
study makes theoretical contributions to the bddyterature by proposing and validating the
effect of contextual elements on the attitude whichurn impact intention. Practically, the
study provides useful knowledge for policymakersnprove the entrepreneurial-wave in

Viet Nam.

5. Research Question and Research Methodology

The research question for this thesisWghat intrinsic and extrinsic determinants impact

upon the decision (intent and agency) of busingsslegats in Vietham to become

entrepreneurs?” In order to find solutions for this research dices this thesis proposes to

use a sequential mixed-methods approach to indlotie a loop of quantitative analysis and
another in the tradition of qualitative, constraoist inquiry (Chang & Jacobs, 2012; Smith,
Cronley, & Barr, 2012). The reason for a mixed mdthapproach is to systematically study
the factors that lead to the decision to start Uqusiness at all levels. Quantitative method
will be used first to validate/examine the basiqdiheses available from international

research in this Viethamese context. Then, theitqtigé narrative in-depth interview will
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probe more deeply into the reality of individuais,understand the determinants in theory

that includes the full complexity and inter-cautyatif the investigated field.

For quantitative loop, there are three separatieduo investigate the factors that influence
entrepreneurial intention of business studentsieindm. In these three papers, the ultimate
dependent variable is the entrepreneurial intentiime first two paper applied Ajzen's

Theory of Planned Behaviour (1991) as the followamgdel:

Attitude toward the Behaviour

Subjective Norm

' Intentions Behaviour

Perceived Behavioural Control

Figure 11- Ajzen's Theory of Planned Behaviour (1991)

The first study is an empirical study to investegantrepreneurial intention among business
students in Vietham by applying the theory of pkshrbehaviour (TPB) (Ajzen, 1991).
Exploratory factor analysis and multiple regressame used to examine the responses from
250 Vietnamese business students. The second sindly to investigate entrepreneurial
intention among international business studentdetnam as it is on the way to approve The
Trans-Pacific Partnership (TPP). The theory of pémhbehaviour (TPB) (Ajzen, 1991) is
used to assess the determinants of entrepren@ugation. Exploratory factor analysis and
multiple regression are used to examine the reggoitlem 372 business students. The third
study investigates the impact of demographic factorior exposure to self-employment and

family background on the entrepreneurial intentidriVietnamese business students. Three

50



ECOLE DOCTORALE DE MANAGEMENT PANTHEON-SORBONNE

hundred seventy-two undergraduate and post-gradbagness students from three
universities in Ho Chi Minh City completed a setfrainistered questionnaire which was
analysed through Independent Sample T-test andwageANOVA. Demographic factors

include gender, age ranges, and education levehjlyfabackground includes parents’

employment status and parents' immigrant status.

For the qualitative loop, the last paper will userative in-depth interview method Samples
at different stages of entrepreneurial decisioningalvill be invited to share their reflections
in narrative conversations. This paper aims to itpialely investigate the entrepreneurial
intention and antecedents to start-up businesssaligemployment by using the theoretical
framework provided by the Theory of Planned Behawvid@PB). The study uses two phases
of a face-to-face semi-structured interview. In tinst phase, a purposive sampling of non-
probability sampling technique was used to sel€cbdsiness students. The second phase
was a post-hoc, qualitative investigation of thetiwations to start up a business of 15 young
Vietnamese entrepreneurs. In the first phase of shidy, a purposive sampling of non-
probability sampling technique was used to seledents who are the member of Start-up
Business Club of Industrial University of Ho Chimi city and are highly motived to start-
up business after graduating. The sample inclu@emdle students and 8 female students
with an age range from 21 to 26. All students hémeshed Entrepreneurship and Small
Business Management courses. The interviews wer@ducted around 15 to 20 minutes face-
to-face or via phone call. These interviews wesnttranscribed, coded and drive the critical
themes on factors that are associated with themmneurial intention of business students.
The second phase of this study was a post-hocitapiigd investigation of the motivations to

start up a business of young Vietnamese entrepremetHo Chi Minh city. This research
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attempt to understand the antecedents of entremiahdehaviour in business students
already expressing the behaviour of high interesd aspecially in light of the TPB
framework and its antecedents. The sample inclutiedousiness Vietnamese business
owners, which are 10 male and 5 females with anragge from 28-45 years old. Business
owners are interviewed with a semi-structured, apttdl interview. Interviews were
transcribed and subject to thematic analysis ia nith themes presented in literature and
those that emerged from data collection. Most mssnowners just started their business
within 5 years and predominantly in-service se@toHo Chi Minh City and its suburban
areas. Only half of these businesses are repasté@ve profit declares at the time of this
research, and all of the business has less thamployees. Remarkably, 6 business owners

are self-employed and have no employee under neiagement.
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PART I-A

Entrepreneurial Intention In Vietham: Same As Everywhere?

Published in Journal of Asia Entrepreneurship andt8inability, Rossi Smith Academic

Publications Ltd (Oxford, UK)

Abstract

This is an empirical study to investigate entrepreral intention among business students in
Vietnam by applying theory of planned behaviour ByRAjzen, 1991). An exploratory
factor analysis and multiple regression are usedexamine the responses from 250
Vietnamese business students. The result was temsigith many previous studies which
concluded that attitude toward entrepreneurshipjestive norm and perceived behaviour
control are positively related to entrepreneuriatemtion. Entrepreneurial intention is
significantly influenced by three components of TR®del (R=0.336) and perceived

behaviour control remains as the best predifierQ(61) among the three components.

Key words: entrepreneurship, entrepreneurial intention, TRRjress students, Viet Nam.
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1.Introduction

Entrepreneurship has been recognised as one ahajw forces to promote economic and
social development across many countries and dee# in the world. Since Schumpeter’s
theory on entrepreneurship (Schumpeter, 1934), nsngies have proven that it has a
significant contribution for economic developmenthigh is achieved by creating
employment activities, generating innovation andizirig creativity (Timmons, 1999).
Entrepreneurship can create occupational opporsniand boost national economic
development (Shane & Venkataraman, 2000). The oblentrepreneurship seems to be
increasing, and some academicians started disguabiout the “entrepreneurial economy”
(Thurik, 2009). Many other studies also confirméattentrepreneurs play a key role in
creating jobs, promoting innovation, creating ecuiw wealth, and thus increasing the
general health and welfare of the economy (Morri&gr2003). Entrepreneurs are crucial for
national and regional economic development (Sa8ieith, 2003). In fact, entrepreneurial
intention should be treated as a crucial step tabéishment process of new ventures leading
to entrepreneurial activities. Entrepreneurial rititen captures a state of mind that directs
individuals’ focus to achieve a goal or somethiBgd 1988). Individuals with intention to
start a business are likely to carry it out (Ajz8891; Fishbein and Ajzen, 1975). Many
studies suggest that examining entrepreneuriahtioie is a meaningful approach to study
actual entrepreneurial behaviour. Choo and Won@&p@onfirm that intention is the single
best predictor of entrepreneurial behaviour. MoezpvHenley (2007) states that
entrepreneurship is an intentional activity, inttfk@ many those intentions are formed at
least a year in advance of new venture creatiogesimg a link between entrepreneurship
and intention. The significance of examining entegygurial intention is evident from recent

empirical studies in the field of entrepreneurgthipe et al. 2011; Siu and Lo 2013). There is
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a rich literature on entrepreneurial intention etad (Davidsson, 1995; Kolvereid,
1997;Krueger, 2000, Kristiansen, 2004; Linan ander¢h2009) but the motives and
determinants of entrepreneurial intention stillklanpirical evidence. The main aim of this
paper is to conduct an empirical study to examime éntrepreneurial intention among
business graduates by applying the Theory of PtnBehaviour (Ajzen, 1991) in
Vietnamese context. The structure of this papesistg of three main parts. The first part is
to review the literature in order to develop rigeschypothesis. The second part consists of
research methodology and data analysis designi©tthpirical study with a sample of 250
business graduates and final years students inN&get. The final part is the conclusion and

discussion of results.

2. Literature Review and Hypothesis Development

Entrepreneurial intention is the first step to wstend the whole process to start up a new
business. Entrepreneurial intention is central talenstand the entrepreneurship process
because they form the underpinnings of new orgéniza (Bodewes et al, 2010).
Theoretically, entrepreneurial intention is defined one’s willingness in undertaking
entrepreneurial activity, or in other words becosa#f-employed. The opposition of self-
employed is becoming a waged or salaried indiviqiikhchev, 1999). Pihie (2009) defines
intention as a state of mind or attitude whichugefices entrepreneurial behaviour. Choo and
Wong (Choo, 2006) define entrepreneurial intentisrthe search for information that can be
used to help fulfil the goal of venture creatiomti&preneurial intention can generally be
defined as a conscious awareness and conviction mdavidual that they intend to set up a
new business venture and plan to do so in the duf&ird, 1988; Thompson, 2009).

Generally, there are two main schools of studyinggepreneurial intention which are non-
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psychological approach and psychological approddhfortunately, non-psychological
approaches did not provide satisfactory result®{lie, 2007; N. F. J. R. Krueger, M.D and
Carsrud, A.L, 2000). The low explanatory power ohspsychological approaches lead to
new trends of research based on behavioural iotenthodels focusing on “attitude
approach” or “psychological approach” that go belyalemographics and personality traits
determining the “conscious” and “voluntary” act néw venture creation (Bui, 2011).
According to Ajzen (Ajzen, 1991), researchers udingse models believe that the actual
behaviour is determined by intentions to perfornrepreneurial behaviour which greatly
depend on the personal attitudes towards this hbaimavThe more level of favourable
attitude would increase the intention to be an egmémeur. As a result, the “attitude
approach” is much more rigorous to predict entnepueial intention than the demographic
and personality trait approach (N. F. J. R. KruegdtD and Carsrud, A.L, 2000).
Entrepreneurial intention studies based on psydhcdb approach apply two distinct models:

Shapero’s Entrepreneurial Event model and Ajzeh'sofy of Planned Behaviour.

The theory of the entrepreneurial event considers dreation as the result of the interaction
among contextual factors, which would act througkirt influences on the individual's

perceptions. In Shapero’s Entrepreneurial Evenagto, 1975), there are three dimensions
that determine entrepreneurial intention, namelyert@ived desirability”, “Perceived

feasibility” and “Propensity to act”. Based on thiasodel, Shapero tried to show the
importance of perception in predicting the intentito act in some specific ways. The
perception requires that the behaviour must bealdsi and feasible and a clear propensity to

act the behaviour. The three components of Entnejmgal Event are explained as following:

Perceived desirability refers to the degree to Wwhie/she feels attraction for a given

behaviour (to become an entrepreneur).
70



ECOLE DOCTORALE DE MANAGEMENT PANTHEON-SORBONNE

Perceived feasibility is defined as the degree heclwvpeople consider themselves personally
able to carry out certain behaviour. The presearicgele models, mentors or partners would
be a decisive element in establishing the individwentrepreneurial feasibility level.

Propensity to act refers to an individual’s willimegss to act on decision.

All of three perceptions are determined by cultarad social factors, through their influence
on the individual's values system(Shapero, 19759nWacademicians have confirmed the
usefulness of this model in predicting entrepreiaimtention. In an effort to test Shapero’s
Entrepreneurial Event model, Krueger (N. F. J. aKBieger, D.V, 1994) confirmed that
three components of this model explained approxiwab0 per cent the variance in
entrepreneurial intentions. The best predictor hat tresearch was perceived feasibility.
Furthermore, Krueger(N. F. J. R. Krueger, M.D amarstud, A.L, 2000) added 2 more
components into Shapero’ model such as specificalaity and perceived self-efficacy.
Krueger tried to explain the significance to untiamd the self-efficacy in relation to
entrepreneurial intention and he also concluded #wdrepreneurial usually ignore the
concept of Self-efficacy in entrepreneurial reskasc Self-efficacy theory explains what
peoples’ beliefs about their capabilities to prazleffects are. A strong sense of self-efficacy
strengthens human accomplishments and personatbeiel in many ways (Bandura,

1977).The Krueger and Shapero’s model is illustratethe following figure.

[
[

Specific Desirabilities ’% Perceived Desirability

Propensity to Act Entreprenerial Intentions

Perceived Self-Efficacy ’ﬁ Perceived Feasibility
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Figure 12-Krueger and Shapero’s Entrepreneurial Event (NJ.Fa. B. Krueger, D.V, 1994;
Shapero, 1975)

On the other hand, the model of Theory of PlannekaBiour is the most used to research on
entrepreneurial intention (Linen, Chen, 2009). Adang to this model, there are three
conceptually independent determinants of intentiowards entrepreneurship, namely
attitudes towards entrepreneurship, subjective sprand perceived behaviour control

(Ajzen, 1991). This model is illustrated in figuzen the next page.

‘ Attitude toward the Behaviour

Subjective Norm

 Intentions H Behaviour

‘ Perceived Behavioural Control

Figure 13: Ajzen’s Theory of Planned Behviour (Ajzen, 1991).

Attitude towards performing behaviour refers to ge@tions of personal desirability to
perform the behaviour (Ajzen, 1991). It dependstlb@ expectations and beliefs about
personal impacts of outcomes resulting from theabeur. According to Ajzen, a person’s
attitude towards behaviour represents evaluatiothefbehaviour and its outcome. In the
context of entrepreneurship, attitude towards enémeurship refers to the personal
desirability in becoming an entrepreneur (KolvereitP96). As a result, the more
expectations and beliefs towards self-employmefieae a favourable attitude towards
entrepreneurship. Moreover, financial security wes most outstanding variable that made
up for the attitude towards entrepreneurial intemt{Gelderen, 2008). Many academicians

found positive relationship between attitude anthiavéoural intention (Kolvereid, 1996;
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Krueger et al., 2000; Autio et al., 2001; Geldeetral., 2008; Bodewes, 2010; Tegtmeier,
2012; Yang, 2013). In recent study in China, Ya2@l@) confirmed that attitude represented
the most effective predictor of entrepreneuriatimion. In contrast, Zhang, (2015) confirmed
a surprise result from a study conducted in Uniidtes that attitude fails to generate a
significant impact on entrepreneurial intention.nele, the first hypothesis for this study is
H1: Attitude towards entrepreneurship is positively related to entrepreneurial

intention.

Subjective norms refer to the person’s perceptibrihe social pressures for or against
performing the behaviour in question (Ajzen, 1998ybjective norm reflects an individual’s
perception that most people of importance think beor she should or should not perform
the behaviour (Ajzen, 1991). The Theory of PlanBetlaviour assumes that subjective norm
is a function of beliefs. In this sense, when asperbelieves that his or her referents think
that behaviour should be performed, and then tigestive norm will influence his or her
intention to perform that particular behaviour. Maacademicians found that subjective
norm was found to be positively related to intemt{olvereid, 1996, Ajzen & Driver, 1992;
Krueger et al., 2000; Autio et al., 2001; Wu, 200@gtmeier, 2012; Yang, 2013; Zhang,
2015). Hence, the second hypothesis is writtedZasSubjective norm is positively related

to entrepreneurial intention.

Perceived behaviour control reflects the percendaitity to execute target behaviour (Ajzen,
1991). It relates to a person’s perception on tegrek of easiness and difficulties in
performing such behaviour, and it is assumed tecepast experience as well as anticipated
obstacles (Ajzen & Driver, 1992). This factor idluenced by perceptions of access to
necessary skills, resources and opportunities timme the behaviour. If a person feels that

he or she has control over the situational factbesor she may promote the intention to
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perform the particular behaviour. In contrast,hitt person does not have control over the
circumstances, he or she may not have any or lestion to perform the particular
behaviour. As a result, we can say that perceiwtour controls and influences intention
to perform behaviour. Many researchers found thdinla between perceived behaviour
control and behavioural intention (Ajzen & Drivel992; Mathieson, 1991). In fact, many
studies confirm a significant relationship betweeerceived behaviour control and
entrepreneurial intention (Kolvereid, 1996; Kruegeal., 2000; Autio et al., 2001; Solitaries
et al., 2006; Gelderen et al., 2008; Tegtmeier22¥hng, 2013; Zhang, 2015). Remarkably,
Kolvereid (1996) found that perceived behaviour tomnemerged as among the most
significant influence on self-employment intenti@mong master degree students in Norway
(Kolvereid, 1997). Hence, the third hypothesistaexd adH3: Perceived behaviour control

is positively related to entrepreneurial intention.

3. Research Methodology

This empirical research is an an exploratory quatnte research which uses Exploratory
Factor Analysis and Multiple Regression Analysistdst the hypotheses listed above. For
data analysis, the research will use SPSP progoaamalyse data and present the outputs.
The respondents in this research are businessngésudeHo Chi Minh City. The respondents
come from Ho Chi Minh University of Industry, Nguydat Thanh University and Saigon
College of Technology. In order to have a rigoroegearch, a pilot study was conducted with
30 students who are about to graduate with a backebegree major in business

administration at Ho Chi Minh University of IndugtiThe objective of this pilot study is to
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correct and clarify any mistakes or any misundeditays in questionnaire. Totally, 250

samples were collected to use in Exploratory Fagtalysis.

According to TPB model, independent variables idelattitude toward entrepreneurship,
subjective norm and perceived behaviour contraistlyi the questions relating to attitude
toward entrepreneurship is to test hypothesis HixtNthe questions relating to subjective
norm are used to test hypothesis H2. Finally, thestjons relating to perceived behaviour
control are used to test hypothesis H3. All of goes were answered in 7 Liker-scale. The
guestionnaire starts with question 1 asking abloaitgender of respondent. Question 2 asks
the respondents to indicate their highest educaktwel which diploma are, advanced
diploma, bachelor and master’'s degree. Independsidables from The Planned Behaviour
Theory model covers from question 3 to question IB0this area, respondents rate their
agreeableness with the statements in 7 Liker sddle.scale increases from “1” which is
totally disagree to “7” which means totally agreéghwthe statements. Middle point “4”
indicates neutral status with the statements. €asan to use 7 Likert scale is that it would
be much more rigorous to follow Linan and Chen twaleate the level of intention by
applying Likert-Type scales with 7 items becaudention is generally viewed as a “complex
cognitive trait” (F. Linan, Chen, Y.W, 2009). Frothe literature, various questions were
used by many previous studies (Autio, 2001; Fra2k®4; Kolvereid, 1997; N. F. J. a. B.

Krueger, D.V, 1994).

From question 3 to question 8, they are used tosureaattitude toward entrepreneurship.
Question 3 “Becoming an entrepreneur will give mg#oaomy and freedom” measures
respondent’s personal desirability to be an engéregurr to have autonomy and freedom in
their lives. Question 4 “Establishing a firm will ake my job more challenging and

interesting” measure respondent’s desirability écan entrepreneur to make their jobs more
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challenging and more interesting. Question 5 “8tgrup a firm will help me earn a lot of
money” measure respondent’s personal desirabdistdrt up a firm to earn money. Question
6 “Becoming an entrepreneur will provide me mor@agunities to develop my expertise”
measure the desirability to start a new firm toasde respondent’s expertise. Question 7
“Becoming an entrepreneur will make me more comfida Viethamese society” measure
the respondent’s desirability to become an entreqarein order to be more confident in
Vietnamese society. Question 8 “Becoming an engregur will give me more power in
Vietnamese society” measures respondent’s destyatul start up a new firm to gain more
power in Vietnamese society. From question 9 tostioe 14, they are used to measure
subjective norm. Question 11, 12, 13 and 14 wekentdrom Audio’s questionnaire (Autio,
2001). Question 15 “My family encourages me to g@tmy own firm” and question 16
“Viethamese society actively encourages young petplbecome entrepreneurs” are newly
added to the questionnaire. From question 15 tcstopre 20, they are used to measure
perceived behavioural control. Question 15 “I amfmtent that | would succeed if | started
my own firm” (Autio, 2001), question 16 “I have tlekills and capabilities required to
succeed as an entrepreneur” (Autio, 2001), quediotit would be easy for me to start my
own firm” and question 20 “To start my own firm wdyrobably be the best way for me to
take advantage of my education” were taken fromicAgitquestionnaire (Autio, 2001).
Question 17 “I have the necessary resources tbratapwn firm successfully” and question
18 “I have the experience required to succeed asn&nepreneur” are newly added to the

guestionnaire.

From question 21 to question 26, they are useddasnre entrepreneurial intention which is
the ultimate dependent variable in this researotimRhe literature, entrepreneurial intention

has been measured in different ways in differandiss. For example, Krueger (1993) used a
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dichotomous variable with a yes/no statement: ‘Da yhink you’ll ever start a business?’
This is a fairly loose operationalization due te tomplex nature of intention. In addition,
Davidsson (1995) used a different approach whicpleyed an operationalization of intent
on an index of three questions such as ‘Have yeu emnsidered founding your own firm?”,
‘How likely do you consider it to be that within @eryear from now you’ll be running your
own firm?’ and ““How likely do you consider it toelthat within five years from now you’ll
be running your own firm”. In another research, tR®i(Reitan, 1996) applied a similar
approach which using an index measure based om t&nor view and long term intentions
and also on the trade-off between running one’s éwn and being employed by other
people. In this empirical research, Entrepreneumigntion is measured by 6 questions from
guestion 21 to question 26. In details, questiofil Zlways want to be an entrepreneur” is to
measure the determination of respondents to ben@epeeneur. Question 22 “Becoming an
entrepreneur is one of my most important careezatives” is to measure career objective as
an entrepreneur of respondents. Question 23 “l&hadrious consideration to start up my
own firm” is to measure the degree of consideratbmespondents to be an entrepreneur.
Question 24 “| have a detailed plan to form stgrtnay own firm” is to measure whether
respondents have a planning effort to put intortimentions. Both question 25 and question
26 were taken from Autio’s research (Autio, 200Ihe question 25 and question 26 is to
measure the likelihood of respondent to start upwa firm within one year and with five
years respectively. In order to measure entrepraientention, an average index of six

guestions above will be calculated and be used asdécator for entrepreneurial intention.

4. Data Analysis

The result shows 55.2 per cent of respondent wamlée and 44.8 per cent was male

respondents in total of 250 responses. The ratisden female and male respondent is 1.23;
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60,00% 55,20%

50,00%

44,80%

40,00%

30,00%

20,00% -

10,00% -

0,00% -

Female Male

Table 1-Respondent’s gender rate comparison.

The following result presents education level odpendents. Respondents with diploma
degree account for only 2 per cent. Then, 50.&pat of respondents are advanced diploma
graduates and it has highest percentage. The ¢ginondp is the respondents with bachelor

degree with 38.8 per cent. Respondents with mdstgree account for 8.4 per cent.

60%
50,80%
50%
40% 38,80%
(o]
30%
20%
10% 8,40%
(o]
0% I
Diploma Advanced Bachelor Master
Diploma

Table 2-Respondent’s education level comparison.

Next, a reliability test will be applied for 18 gt®mns of the Theory of Planned Behaviour

model to check Cranach’s Alpha. According to sta@é academicians (Nunnally, 1978;
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Peterson, 1994; Slater, 1995), Cronbach’s Alphdg accepted as 0F a < 0.8, is good as
0.8<a < 0.9 and is excellent as> 0.9. Moreover, any question has item-total coti@hais

less than 0.3 will be removed from questionnairee Tesult of reliability test from SPSS
shows that Cranach’s Alpha is 0.862 which is goadd no question has item-total

correlation is less than 0.3.

After checking reliability, Exploratory Factor Anals will be conducted by SPSS. Any
guestions has factor loading is less than 0.5 béllremoved (Gerbing, 1988). Extraction
method is principal components with rotation metiodarimax and only take components
with Eigenvalue is greater or equal to 1. KaiserydteOlkin Measure of Sampling Adequacy
(KMO) and Bartlett's Test of Sphericity also wik lshecked. The result shows that KMO is
0.852 and sig=0.000 show the appropriateness tty &pploratory Factor Analysis for 18

guestions.

KMO and Bartlett's Test

Kaiser-MeyerOlkin Measure of Samplix
.852
Adequacy.

Bartlett's Test cApprox. Chi-Square]l.765E3

Sphericity df 153

Sig. .000

Table 3-The first KMO and Bartlett’s Test.

Furthermore, the result shows that there are 4 coemts extracted at Eigenvalue is equal to
1.107 and cumulative variance is 60.63%. HoweJsrd are three questions with factor

loading is less than 0.5 and they are questionTz0start my own firm would probably be
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the best way for me to take advantage of my edutatquestion 13 “My family encourages
me to set up my own firm” and question 14 “Vietnameaociety actively encourages young
people to become entrepreneurs”. As a result, thasstions will be removed. The rest of
the questions will be run by Exploratory Factor As& again. In the second exploratory
factor analysis, The result shows that there arer8ponents extracted at Eigenvalue is 1.905
and cumulative variance is 59.03%. All of the 1®sfions have factor loading is greater than
0.5 so it is not necessary to remove any questioaddition, KMO is 0.819 and sig=0.000

show the appropriateness to apply Exploratory Fa&talysis for 15 questions left.
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KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy}.819
Bartlett's Test of Sphericity  Approx. Chi-Square |1.464E3
df 105

Sig. .000

Table 4-The second KMO and Bartlett's Test.

In the second Exploratory Factor Analysis of thanRked Behaviour model, component 1
includes question 3, 4, 5, 6, 7, and 8 which belnéttitude Toward Entrepreneurship in
the questionnaire, so their factor name will bawate toward entrepreneurship. Component 2
includes question 15, 16, 17, 18 and 19 which lgeltm perceived behaviour control.
Component 3 includes question 9, 10, 11 and 12wbe&iong to subjective norms. Next, a
multicollinearity test will be applied for indepesgnt variables and dependent variable. The
multicollinearity test can be conducted by checkiggrson Correlation between independent
variables. Attitude toward entrepreneurship, peexbi behaviour control and subjective
norm, the result shows that correlation betweeepetdent variables is 0.000 and this means
they are totally independent. As a result, theraasmulticollinearity between independent

variables, so they can be put into Multiple Regoess
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Correlations

Attitude
toward Perceived
entrepreneurgbehaviour Subjective
Entrelntent|ip control norm
Entrelntent Pearson Correlatiof1 327 457" 143
Sig. (2-tailed) .000 .000 .024
N 250 250 250 250
Attitude towarcPearson Correlatio].327" 1 .000 .000
entrepreneurship Sig. (2-tailed) .000 1.000 1.000
N 250 250 250 250
Perceived behavio Pearson Correlatio|.457 .000 1 .000
control Sig. (2-tailed) .000 1.000 1.000
N 250 250 250 250
Subjective norm Pearson Correlatio].143 .000 .000 1
Sig. (2-tailed) 024 1.000 1.000
N 250 250 250 250

**_Correlation is significant at the 0.01 level@iled).

*, Correlation is significant at the 0.05 levelt@led).

Table 5-Correlations between dependent variables.

82




ECOLE DOCTORALE DE MANAGEMENT PANTHEON-SORBONNE

The next step is to test the goodness of fit fag thultiple regression model. As can be seen

in below table: Adjusted R Square=0.328 which sslthan R Square=0.336.

Model Summary

Adjusted R

R Square|Square

.336 .328

a. Predictors: (Constant)Subjective norm, Perceiv

behaviour control, Attitude toward entrepreneurship

Table 6-Model Summary

This result means this multiple regression modslthie data and 33.6% of the variance in the
data is explained by this model. Next, F-Test wdlconducted. In ANOVA table, F=41.438

and Sig=0.000. This means this multiple regresftdhe data.
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Table 7-Anova

ANOVA"®

Sum 0
Model Squares df Mean Squar{F Sig.
1 Regression|149.357 3 49.786 41.438 |.000

Residual |295.554 246 1.201

Total 444,912 249

a. Predictors: (Constant), Subjective norm, Peszkibehaviour contrc

Attitude toward entrepreneurship

b. Dependent Variable: Entrelntent
Moreover, the result also shows that attitude towemtrepreneurship, perceived behaviour
control and subjective norm all are significanfi®i. As a result, at 99% confidence interval,

this regression model is appropriate, and all emare accepted.

Coefficients
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error (Beta t Sig.
1 (Constant) 4.951 .069 71.412 |.000
Attitude toward
437 .069 .327 6.285 .000
entrepreneurship
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Perceived behaviol

.610 .069 457 8.788 .000
control
Subjective norm 191 .069 143 2.755 |.006

a. Dependent Variable: Entrelntent

Table 8-Coeffients

From the result above, the relationship betweereprégneurial intention and attitude toward
entrepreneurship, perceived behaviour control ampiestive norm is illustrated as the
following equation: Entrepreneurial Intention=4.991437(Attitude toward

entrepreneurship) + 0.191(Subjective norm) + 0.64d@lved behaviour control)

-

Attitude toward entrepreneurship R Square=0.336

h

-

0.191
Entrepreneurial Intention

Subjective norm

L
i 0.61

Perceived behaviour control

h

Figure 14-Multiple Regression Analysis Results of The ThebBlanned Behaviour.
5. Conclusion and Discussion

Previous studies of intention have greatly benefiby applying the theory of planned
behaviour (Ajzen 1991). In the TPB, it has listddee main determinants which are
subjective norm, attitude toward entrepreneursmg perceived behaviour control. The

results show a consistency with the previous figdiof other researchers in many different
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countries and a confirmation of appropriatenes$RB model in studying entrepreneurship

intention.

The coefficient o of attitude toward entrepreneurship is 0.437 guothesis H1: Attitude
toward entrepreneurship is positively related ttvegareneurial intention” isupported. This
result is consistent with other previous studiesrflig, 1988; Kolvereid, 1997; N. F. J. a. B.
Krueger, D.V, 1994; Bodewes, 2010; Tegtmeier, 20dhg, 2013). However, Zhang (2015)
confirmed that attitude toward entrepreneurship @i generate a significant impact on

entrepreneurial intention in a search conductddnited States.

The coefficient orp of subjective norm is 0.191 so hypothesi$2! Subjective norm is
positively related to entrepreneurial intention”sigpported. This result is also consistent
with many previous studies ( Gerbing, 1988; Au001; Linan, 2005; Bodewes, 2010;
Tegtmeier, 2012; Yang, 2013). However, subjectioamis the least factor which has impact
on entrepreneurial intention. From cultural perspec Vietham belongs to collectivism
culture (Hosted, 2001) so this result is not a gsepand understandable. Viethnamese
business graduates pay attention to the opiniasttedr people surrounding them when they
have intention to start up their business. In otlerds, if people have more favourable
opinions regarding to entrepreneurship, businessiugites are likely to increase their

entrepreneurial intention to start their own busse

The coefficient o3 of perceived behaviour control is 0.61 so hypathésl3: Perceived
behaviour control is positively related to entreyarial intention” issupported. This result
is consistent with many previous studies ( Gerbib@88; Kolvereid, 1997; N. F. J. R.
Krueger, M.D and Carsrud, A.L, 2000; Bodewes, 20I8gtmeier, 2012; Yang, 2013;

Zhang, 2015). Perceived behaviour control has Isiglw0.61 which means that it is the best
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predictor for entrepreneurship intention. In faogny other researchers also confirmed that
perceived behaviour control is the best predictor éntrepreneurship intention (Krueger,

M.D and Carsful, A.L, 2000, Linan, 2005; Zhang, 201

In summary, the result from multiple regressionvghithat attitude toward entrepreneurship;
subjective norm and perceived behaviour control significant contributors to explain
entrepreneurial intention (R squared=.336, F=41.488-.000). In addition, this result also
confirms the appropriateness of using Theory ohida Behaviour to study entrepreneurial
intention. The R squared of this study is 0.336 &ni$ consistent with many previous
studies. For example, Krueger established R squafrad full model is 0.543(N. F. J. a. B.
Krueger, D.V, 1994). Davidsson established R squar®.32 but he used one year intention
as dependent variable (Davidsson, 1995). Autidbéisteed R squared is 0.301 in Finland; R
squared is 0.353 in Stanford; R squared is 0.21@.241 in Colorado (Autio, 2001). Yang
established R squared is 0.49 in China (Yang, 200)tmeier (2012) established R squared

is 0.446 in Germany. In a study in US, Zhang (26&ablished R squared is 0.426.

Although the results are consistent with previousligs, there are some limitations in this
empirical study. First, the sample size only inelsi@50 business graduates from universities
and colleges in Ho Chi Minh City and the data warkected at one point of time. It would
be more instrumental if future studies can collEocger scale of samples at different
collection data points regarding to attitude towardrepreneurship, subjective norm and
perceived behaviour control. Probably, it would fnere likely to be more effective if
longitudinal can review the fundamental mechanibetsind the intention to start a business.

Secondly, the target sample is business graduatkdasiness students and some of them
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may become start up their own business in the dutiirwould be very promissory if future
researchers could study the business graduatesiachactually created their own business to
conduct a comparison on entrepreneurial intentiwh the determinants. The last limitation
of this empirical study is lack of a dramaticallgnovative methodology. The research
methodology used in this study was widely used mtyepreneurial researchers worldwide.
Especially, the Planned Behaviour model has beeplaged to measure entrepreneurial
intention many times across countries and regionsies effectiveness have been proven.
However, the R square of this model is still mo&tlys than 0.5. Therefore, this fact suggests
that there are other factors which have impactrdarepreneurial intention. Hopefully, future
studies can provide more innovative methodologiesrder to improve the robustness and

rigorousness of entrepreneurial intention research.
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PART I-B

Entrepreneurial Intention of International Business Students in
Viet Nam:

A survey of the country joining The Trans-Pacific Rartnership.

Published in Journal of Innovation and Entreprerskup, Springer Berlin Heidelberg.

Abstract

This study aims to investigate entrepreneurialntib® among international business students
in Vietnam as it is on the way to approve The T+Basific Partnership (TPP). The theory of
planned behaviour (TPB) (Ajzen, 1991) is used gess the determinants of entrepreneurial
intention of Viethamese students who major in méional business study. An exploratory
factor analysis and multiple regression are usegk&onine the responses from 372 business
students. The results confirm that attitude towamttepreneurship and perceived behaviour
control are positively related to entrepreneumdéntion. Subjective norm fails to generate a
significant impact on entrepreneurial intention.tiépreneurial intention is significantly
influenced by two components of TPB model’4®307) which are attitude toward

entrepreneurshigB(=0.292) and perceived behaviour contfoE(Q.408).

Key Words: Entrepreneurial intention, Ajzen’s planned behaviteory (TPB), International

business students, Trans-Pacific Partnership (TPP).
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1. Introduction

The Trans-Pacific Partnership (TPP) is a high-steshdrade agreement between twelve
countries which are Australia, Canada, Japan, MaayMexico, Peru, United States,
Vietnam, Chile, Brunei, Singapore and New Zealavigthamese Ministry of Industry and
Trade 2016). The Trans-Pacific Partnership (TPR)saio promote social and economic
development among participating countries by remgvariff and non-tariff barriers, protect
workers and preserve the environment, promote perescy, participation and
accountability in government decision-making, fight corruption and protect digital
freedom. From Vietnamese perspective, the Trangi®&artnership (TPP) is a great deal
for the country’s social and economic developmespecially in term of international trade,
call for foreign direct investment and the develeptof local small and medium enterprises
(Government Office of Vietnam 2016). Viethamese ggoment has a plan to present the
TPP for Vietnamese National Assembly to verify ilyJ2016. Ministry of Industry and
Trade of Viet Nam predicts that the TPP will brimyjany benefits for Vietnamese
international trade such as 50% tariff deductiokd®which is approximately one billion US
dollar for the first year joining TPP. Textile instuy expects a growth rate of 30% per year
(Vietnamese Ministry of Industry and Trade 2016j)iffaeduction is about 60% to US and
growth rate is expected as 25% per year for Viegsmrshoe-making industry. Joining TPP
is a great opportunity for Vietnam to intergradéiglobal supply chain because the TPP
accounts for 40% value of global Gross Domestidiects and 30% value of global trade. As
a result, Viethamese government has a strong conmentt to promote domestic
entrepreneurship in general and small and mediutergises in international trade in
particular (Pham, 2016). In order to promote g#igd; it is significant to study what

determinants affect the intention to become enémggur among business students in Viet
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Nam. Initially, entrepreneurial intention should toeated as a crucial step in establishment
process of new ventures leading to entreprenewaalities. Entrepreneurial intention
captures a state of mind that directs individufdsus to achieve a goal or something (Bird
1988). Individuals with intention to start a busiaere likely to carry it out (Ajzen, 1991,
Fishbein and Ajzen, 1975) . Choo (2006) confirnt theention is the single best predictor of
entrepreneurial behaviour. Henley (2007) stated #rdrepreneurship is an intentional
activity, in that for many those intentions arenf@d at least a year in advance of new
venture creation suggesting a link between entrepneship and intention. The significance
of examining entrepreneurial intention has a righrature with many recent empirical
studies in the field of entrepreneurship (Lee et28l11; Siu and Lo 2013). The main
objective of this paper is to apply the Theory tH#Hfed Behaviour (Ajzen, 1991 to examine
the entrepreneurial intention among internationaitess students in the context of joining
the Trans-Pacific Partnership (TPP). This papeludes four parts which are introduction,
literature review, research methodology, resultd aonclusion. The target group is the
business students who study international busimes¥iet Nam. Samples size is 372

international business students from different arsity in Ho Chi Minh city in Viet Nam.

2. Literature Review and The Hypothesis

Entrepreneurial intention is the first step to wstend the whole process to start up a new
business. Entrepreneurial intention is central talemstand the entrepreneurship process
because they form the underpinnings of new org#onizm (Bodewes et al, 2010).
Entrepreneurial intention is defined as one’s wjhess in undertaking entrepreneurial
activity, or in other words become self-employecheTopposition of self-employed is

becoming a waged or salaried individual (Tkach®89). Pihie (2009) defines intention as a
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state of mind or attitude which influences entrepreial behaviour. Choo and Wong (Choo,
2006) define entrepreneurial intention as the $e@ocinformation that can be used to help
fulfil the goal of venture creation. Entrepreneliigention can generally be defined as a
conscious awareness and conviction by an indivith&lthey intend to set up a new business
venture and plan to do so in the future (Bird, 2988 mpson, 2009). Previously, researchers
have abundantly focused on the topic of intenpdrticular, the decision by an individual to
become an entrepreneur has been researched uede&rtis “entrepreneurial intent” and
“entrepreneurial intention” but other terms areoal®und, such as “entrepreneurial
becoming”, “entrepreneurial decision-making”, “@greneurial entry”, and others. There are
two basic streams of research which are psychabgmodels and non-psychological
models. However, non-psychological approaches did provide satisfactory results
(DePillis, 2007; N. F. J. R. Krueger, M.D and CadsrA.L, 2000). The low explanatory
power of non-psychological approaches leads to tremds of research. The new trends
focus on behavioural intention models focusing attitude approach” or “psychological
approach” that go beyond demographics and perspnedits determining the “conscious”
and “voluntary” act of new venture creation (Budl2). According to Ajzen (Ajzen, 1991),
researchers who have utilized these models betleatethe actual behaviour is determined
by intentions to perform entrepreneurial behaviatlnich greatly depend on the personal
attitudes towards this behaviour. The more levefasburable attitude would increase the
intention to be an entrepreneur. As a result, #igttide approach” is much more rigorous to
predict entrepreneurial intention than the demdgiaand personality trait approach (N. F. J.
R. Krueger, M.D and Carsrud, A.L, 2000). Currenttilere are two popular avenues
informing number of theoretical frameworks, Shajsirentrepreneurial event and Ajzen’s

theory of planned behaviour (Astuti & Martdianty)12; Carey, Flanagan, & Palmer, 2010;
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Tegtmeier, 2006; Van Gelderen et al., 2008markably, this extant body of knowledge is
dominantly Western, Anglo-Saxon, mainly (Furlouétenko, & Myatt, 2014; Carey et al.,
2010; Cassar, 2007; Cha & Bae, 2010; Crant, 19@6Jdge-Moreno, Castillo, & Triguero,
2012; Paco, Ferreira, Raposo, Rodrigues, & Diri412 Raijman, 2001; Souitaris, Zerbinati,
& Al-Laham, 2007; Tegtmeier, 2006; Tomski, 2014;rker & Sonmez Selcuk, 2009; Van
Gelderen et al., 2008), and increasingly Europe@astellano, Maalaoui, Safraou, &
Reymond, 2014; Llouga, Nyock, & Hikkerova, 2013;ddl, llouga, & Hikkerova, 2013;
Tounés, 2006; Varela Villegas, MartiNez Romero, &R Guevara, 2011), and/or cross-
cultural (Cassar, 2007; Engle, Schlaegel, & Diradij 2011; Laspita, Breugst, Heblich, &
Patzelt, 2012; Lifidn & Chen, 2009; Linén, Nabi, &ukger, 2013; Moriano, Gorgievski,
Laguna, Stephan, & Zarafshani, 2012; St-Jean ,e2@l4). Empirical studies from Asia have
appeared in recent years, from China (Bernhofer&h,H2014; Siu & Lo, 2013), Pakistan
(Azhar, Javaid, Rehman, & Hyder, 2010), India (V2€I07) and Viet Nam (Tran, 2016; Mai,

2016).

In Shapero’s Entrepreneurial Event Model (Shap&8d5), it considers firm creation as the
result of the interaction among contextual facterisich would act through their influences
on the individual's perceptions. Shapero listsetdienensions that determine entrepreneurial
intention, namely “Perceived desirability”, “Penrced feasibility” and “Propensity to act”.
Shapero emphasizes the importance of perceptignedicting the intention to act in some
specific ways. The perception requires that theabelur must be desirable and feasible and a
clear propensity to act the behaviour. The thrempmnents of Entrepreneurial Event are

explained as following:
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Perceived desirability refers to the degree to Wwhie/she feels attraction for a given

behaviour (to become an entrepreneur).

Perceived feasibility is defined as the degree hakvpeople consider themselves personally
able to carry out certain behaviour. The presearigele models, mentors or partners would

be a decisive element in establishing the individwentrepreneurial feasibility level.

Propensity to act refers to an individual’s willimegss to act on decision.

The three above perceptions are determined byrauland social factors, through their
influence on the individual's values system (Shap&®75). Many academicians confirm the
usefulness of this model in prediction of entrepreral intention. Krueger (N. F. J. a. B.
Krueger, D.V, 1994) confirms that three componeaitthis model explained approximately
50 per cent the variance in entrepreneurial inb@sti The best predictor in that research was
perceived feasibility. Recently, Daim (Daim, Dabend Bayraktaroglu, 2016) provides
insight into the entrepreneurial intensions of stud in terms of genders and country of
residence differences. The paper explores percédasibility and desirability for students in
10 countries. The entrepreneurship role is genelged against desirability and feasibility.
The results indicate that gender impacts entrepirshg intention and the way it impacts is
influenced by which country the students are fr@maif, Dabic, and Bayraktaroglu, 2016).
Furthermore, Krueger (N. F. J. R. Krueger, M.D @adsrud, A.L, 2000) modifies the model
with two more components which are specific deditgband perceived self-efficacy.
Krueger studies the significance to understandsétieefficacy in relation to entrepreneurial
intention and he also concluded that entreprenleusaally ignore the concept of Self-
efficacy in entrepreneurial researches. Self-effjctheory explains what peoples’ beliefs
about their capabilities to produce effects arestong sense of self-efficacy strengthens

human accomplishments and personal well-being imymzays (Bandura, 1977).
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The following figure illustrates Krueger and Shapggmodel:

Specific Desirabilities ’% Perceived Desirability

Propensity to Act

Entreprenerial Intentions

Perceived Self-Efficacy ’ﬁ Perceived Feasibility

Figure 15-Krueger and Shapero’s Entrepreneurial Event (NJFa. B. Krueger, D.V, 1994; Shapero, 1975).

From another perspective, the Theory of Plannedtietir model is the most widely used to

research on entrepreneurial intention (Linen, CI2809). In this model, there are three

conceptually independent determinants of intentioards entrepreneurship, namely

attitudes towards entrepreneurship, subjective sprand perceived behaviour control

(Ajzen, 1991). The figure 2 illustrates the compuseof this model.

‘ Attitude toward the Behaviour

‘ Subjective Normn —— Intentions H Behaviour

‘ Perceived Behaviowral Control

Figure 16- Ajzen’s Theory of Planned Behviour (Ajzen, 1991).

Attitude towards performing behaviour refers to ge@tions of personal desirability to

perform the behaviour (Ajzen, 1991). It dependstlb@ expectations and beliefs about

personal impacts of outcomes resulting from theabielur. A person’s attitude towards

behaviour represents evaluation of the behaviouwt #@s outcome. Attitude towards

entrepreneurship refers to the personal desinaliilitbecoming an entrepreneur (Kolvereid,
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1996). As a result, the more expectations and fsetvards self-employment reflect a

favourable attitude towards entrepreneurship. Fi@drsecurity was the most outstanding
variable that made up for the attitude towardsegméneurial intention (Gelderen, 2008).
Many studies confirm a positive relationship betwestitude and behavioural intention

(Kolvereid, 1996; Krueger et al., 2000; Autio et, &001; Gelderen et al., 2008; Bodewes,
2010; Tegtmeier, 2012; Yang, 2013). In recent studZhina, Yang (2013) confirms that

attitude represented the most effective predictoerdrepreneurial intention. In contrast,

Zhang (2015) confirms a surprise result from attwhducted in United States that attitude
fails to generate a significant impact on entrepugial intention. It is clearly to see there are
differences in the results of the impact of at@udward entrepreneurship. Hence, the first
hypothesis is developed &kl: Attitude towards entrepreneurship is positivedyated to

entrepreneurial intention.

Subjective norms refer to the person’s perceptibrihe social pressures for or against
performing the behaviour in question (Ajzen, 19®8ybjective norm reflects an individual’s
perception that most people of importance think beor she should or should not perform
the behaviour (Janzen, 1991). The Theory of PlarBeldaviour assumes that subjective
norm is a function of beliefs. In this sense, wlaeperson believes that his or her referents
think that behaviour should be performed, and tihensubjective norm will influence his or
her intention to perform that particular behaviddany studies confirm that subjective norm
is positively related to intention (Covered, 198§en & Driver, 1992; Krueger et al., 2000;
Autio et al., 2001; Wu, 2008; Tegtmeier, 2012; YaB@13; Zhang, 2015). As a result, the
second hypothesis is statedH®: Subjective norm is positively related to entespeurial

intention.
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Perceived behaviour control reflects the percendaiity to execute target behaviour (Ajzen,
1991). It relates to a person’s perception on tkgrek of easiness and difficulties in
performing such behaviour, and it is assumed fecepast experience as well as anticipated
obstacles (Janzen & Driver, 1992). This factorniuenced by perceptions of access to
necessary skills, resources and opportunities timqme the behaviour. If a person feels that
he or she has control over the situational factbesor she may promote the intention to
perform the particular behaviour. In contrast,hitt person does not have control over the
circumstances, he or she may not have any or lestion to perform the particular
behaviour. In other words, perceived behaviour mdstand influences intention to perform
behaviour. Many researchers prove that there edagionship between perceived behaviour
control and behavioural intention (Janzen & DrivE992; Mathieson, 1991). Many studies
propose a significant relationship between perckivehaviour control and entrepreneurial
intention (Covered, 1996; Krueger et al., 2000;idwdt al., 2001; Solitaries et al., 2006;
Gelderen et al., 2008; Tegtmeier, 2012; Yang, 2@t&ng, 2015). The third hypothesis is

written asH3: Perceived behaviour control is positively reldtto entrepreneurial intention

3. Research Methodology

This paper is an exploratory quantitative reseavbich uses causal research and Multiple
Regression Analysis to test the hypotheses. Thmneents are business students who major
in international business studies in Ho Chi Minky.ciThe respondents are international
business students come from Ho Chi Minh Universityndustry, Economic University of
Ho Chi Minh city and Foreign Trade University. Algiistudy was conducted with twenty-

five business students who come from Faculty of @ence and Tourism of Ho Chi Minh
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University of Industry. This pilot study aims toroect and clarify any mistakes or any
misunderstandings in questionnaire survey becabhse driginal questionnaire was in

Vietnamese and then it was translated back to &mgliotally, 400 samples were delivered
but only 372 samples were qualified to use, and dbeect responding rate was 93%.
Overall, 55.1% of the respondent was female stwdantd 44.9% was male students. The
guestionnaire uses seven Liker scale. Respondeés their agreeableness with the
statements in seven Likert-scale. The scale inessfiem “1” which is totally disagree to “7”

which means totally agree with the statements. Migdint “4” indicates neutral status with

the statements. Linen and Chen suggest that itdMo@llmuch more rigorous to evaluate the
level of intention by applying Liker-Type scalesthviseven items because intention is

generally viewed as a “complex cognitive trait” (faen, Chen, Y.W, 2009).

From question 1 to question 5, these questionsuned&erceived Behavioural Control (PBC)
which is one of three independent variables in sghigly. These questions were developed
from Autio’s questionnaire (Autio, 2001) but thewve been modified according to the
context of this paper. From question 6 to quesfipthey measure Subjective Norm (SN)
which is the second independent variable and theyewalso modified from Audio’s

guestionnaire (Autio, 2001). From question 10 teegjion 15, these questions measure

Attitude Toward Entrepreneurship (ATT) and it ig tast independent variable.

From question 16 to question 21, they aim to meaEuatrepreneurial Intention (EI) which is
the ultimate dependent variable in this researchelfer (1993) use a dichotomous variable
with a Yes/No statement: ‘Do you think you'll ev&art a business?’. Davidsson (1995) used
a different approach which employed an operatiaatibn of intent on an index of three
guestions such as ‘Have you ever considered fogngbair own firm?”, ‘How likely do you

consider it to be that within one year from now Yidae running your own firm?’ and “How
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likely do you consider it to be that within five ars from now you’ll be running your own
firm”. Reitan (Reitan, 1996) applied a similar apgch which using an index measure based
on short term view and long term intentions an® als the trade-off between running one’s
own firm and being employed by other people. Irs thaper, six questions from 16 to 21

measure Entrepreneurial Intention (El).

4. Results

Exploratory Factor Analysis (EFA) using varimaxatién method with the application of
Kaiser-Meyer-Olkin measure (KMO) and Barltlett'stef sphericity show the good results

of reliability test for the dependent variable andependent variables as the following tables:

Given Names Number of Items Cronbach’s Alpha
Entrepreneurial Intention (EI) 6 0.856

Perceived Behavioural Control (PBC) 5 0.802
Subjective Norm (SN) 4 0.739

Attitude Toward Entrepreneurship (ATE) 6 0.866

Table 9-Cronbach’s Alpha Checking

After checking reliability, the next step is to cutt Exploratory Factor Analysis. Gerbling
suggest that any questions has factor loadingss tean 0.5 will be removed (Gerbing,
1988). Extraction method is principal componentthhwotation method is Varimax and only
take components with Eigenvalue is greater or etudl. The result shows that KMO is
0.845 and sig=0.000 show the appropriateness tty &xploratory Factor Analysis for 15

guestions of independent variables.
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KMO and Bartlett's Test

Kaiser-MeyerOlkin  Measure of Samplin.845

Adequacy.

Bartlett's Test 0Approx. Chi-Square  [2150.502

Sphericity

df 105

Sig. .000

Table 10-KMO and Bartlett’'s Test

The result shows that there are three componenitactéed at Eigenvalue is equal to 1.759
and cumulative variance is 59.27%omponent 1 includes question 10 to question 1%hvhi

belongs to Attitude Toward Entrepreneurship. Congodr2 includes questions 1 to question
5 which belongs to Perceived Behavioural Contradm@onent 3 includes question 6 to

guestion 9 which belong to Subjective Norm.

Rotated Component Matrix®
Component
1 2 3
Q14 | 815
Q12 |788
Q11 785
Q10 |777
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Q13 [ 761

Q15 |646

Q4 818

Q2 782

Q3 778

01 702

Q5 575

Q7 815

Q8 745

Q6 732

Q9 637
Extraction Method: Principg
Component Analysis.

Rotation Method: Varimax with
Kaiser Normalizatiori.

a. Rotation converged in 4 iterations,

Table 11- Rotated Component Matrix

Multicollinearity test requires checking Pearsonrri@€lation between independent variables
which are Attitude toward Entrepreneurship (ATEP)erceived Behaviour Control (PBC) and

Subjective Norm (SN). The result shows that coti@abetween independent variables is
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0.000 which means they are totally independentheyp qualify the requirements of Multiple

Regression Analysis.

Correlations

PBC SN ATE
PBC |Pearson Correlatio[l 307|334
Sig. (2-tailed) 000 000
N 370 370 370
SN  |Pearson Correlatio.307°  [1 274
Sig. (>-tailed) 000 2000
N 370 372 372
ATE |Pearson Correlatiol334°  [274° |1
Sig. (2-tailed) 000 000
N 370 372 372

** Correlation is significant at the 0.01 levekH@iled).

Table 12-Correlation Between Independent Variables

The goodness of fit for this multiple regressiond@ashow Adjusted R Square=0.348 which

is less than R Square=0.354.
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Model Summary

Model R R Square |Adjusted R Squar¢Std. Error of the Estimate

1 595 .354 .348 1.06246

a. Predictors: (Constant), ATE, SN, PBC

Table 13-Model Summary

This result proves this multiple regression modsl the data and 35.4% of the variance in
the data is explained by this model. In F-Test fl®ROVA table, F=66.786 and Sig=0.000.

This means this multiple regression fit the data.

ANOVA?

Sum of
Model Squares df Mean SquareF Sig.
1 Regression226.171 3 75.390 66.786 |.000°

Residual 1413.152 366 1.129

Total 639.323 369

a. Dependent Variable: El

b. Predictors: (Constant), ATE, SN, PBC

Table 14-ANOVA

The result also shows that attitude toward entreqaresship, perceived behaviour control is

significant at 1% and Subjective norm is not sigaifit at any level.
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Coefficients’
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error  Beta t Sig.
1 (Constant) |.530 344 1.539 125
PBC 473 .053 408 8.887  |.000
SN .049 .045 .049 1.097 273
ATE 372 .058 292 6.426 .000
a. Dependent Variable: El

Table 15-Coeffients

From the results above, it is now possible to amhelthe hypotheses as the following:

H1: Attitude towards entrepreneurship is positivedyated to entrepreneurial intentiois

supported.

H2: Subjective norm is positively related to entezyeurial intention's not supported.

H3: Perceived behaviour control is positively redt to entrepreneurial intentions

supported.
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5. Conclusion

5.1 Discussion

The coefficient o of attitude toward entrepreneurship is 0.292 aymbthesisH1: Attitude
toward entrepreneurship is positively related tdrepreneurial intentiornis supported. This
result is consistent with other previous studieer{fg, 1988; Kolvereid, 1997; N. F. J. a. B.
Krueger, D.V, 1994; Bodewes, 2010; Tegtmeier, 20fdang, 2013). In contrast, Zhang
(2015) confirmed that attitude toward entreprenipr$ail to generate a significant impact

on entrepreneurial intention in a search conduicté¢hited States.

The findings did not support thd2: Subjective norm is positively related to entegyeurial
intention This result is inconsistent with many previouadsts ( Gerbing, 1988; Autio,
2001; Linen, 2005; Bodewes, 2010; Tegtmeier, 2¢H21g, 2013) that subjective norm has a
positive relationship with entrepreneurial intenticHowever, recent study from Robledo
(Robledo, 2015) also confirm that subjective nolichlfthve any influence on entrepreneurial
intention. In Vietnamese context, Khuong (Khuong&®&016) also confirm that subjective
norm did not have any influence on entrepreneunigntion of Vietnamese students. As a
result, subjective norm must be further researdioetkest its influence on entrepreneurial

intention.

The finding supports hypothesi$3: Perceived behaviour control is positively redtto

entrepreneurial intentiomnd it has coefficient d¥ is equal to 0.408. This result is consistent
with many previous studies ( Gerbing, 1988; Kolierd997; N. F. J. R. Krueger, M.D and
Carsrud, A.L, 2000; Bodewes, 2010; Tegtmeier, 20d&ng, 2013; Zhang, 2015). In this
research, perceived behaviour control remains asb#st predictor for entrepreneurship
intention. Previous studies also confirmed thatcewed behaviour control is the best
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predictor for entrepreneurship intention (KruedérD and Carsful, A.L, 2000, Linan, 2005;

Zhang, 2015).

Remarkably, the results only confirm there are dalg factors from the Ajzen model are
significant contributors to explain entrepreneurialention (R squared=.354, F=66.786,
sig=.000). Subjective norm fails to generate a tpasirelationship with entrepreneurial
intention. The result has once again confirmed dbpropriateness of using Theory of
Planned Behaviour to predict entrepreneurial imb@ntThe R squared of this study is 0.354
which it is consistent with many previous studiaslsas 0.543 from Krueger's model (N. F.
J. a. B. Krueger, D.V, 1994); 0.32 from Davidssostady (Davidsson, 1995); 0.301 in
Finland; 0.353 in Stanford; 0.241 in Colorado (Aut2001). Recently, Yang established R
squared is 0.49 in China (Yang, 2013). Tegtmei®d 22 established R squared is 0.446 in

Germany. In a study in US, Zhang (2015) establisheduared is 0.426.

5.2 Implications

The objective of this research to identify whattéas affect entrepreneurial intention of
international business students in Vietham. Thealifigs should be used to promote
entrepreneurial activities in international tradé&em Viet Nam joining Trans-Pacific
Partnership. The results show that there are owly significant contributors toward
entrepreneurial intention which are perceived behaal control and attitude toward
entrepreneurship as applying Aspen’s model fornatgonal business students in Viet Nam.
In order to increase perceived behavioural conWa@t{namese government should provide
entrepreneurial incubation programs in internafiobasiness studies for final year and
graduate students. Vietnamese universities andnéssischools which offer courses in

international business also should encourage stsiden participate in entrepreneurial
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activities during the courses. The more experierases practical exposure of students to
entrepreneurial activities in international bussewdustry will increase student’s perceived
behavioural control over start-up process. As alltesheir entrepreneurial intention also
increases, and it leads to the increasing starthupsternational business after Viet Nam
officially verify the Trans-Pacific Partnership. buddition, Viethamese government must
actively improve attitude toward entrepreneurshipoag international business students.
Successful stories of entrepreneurs in internakibnsiness will inspire students think about
start-up. The advantages of the Trans-Pacific Pesiip to start-up in small and medium
business should be widely communicated to studantsder to promote a positive attitude
toward entrepreneurship. Moreover, the promisingults of starting-up in international

business can increase entrepreneurial intentionstaflents to officially establish an

international business company rather than loofon@ salaried job.

5.3 Limitations and Further Research

This study has three main limitations that offepoyunities for further research. Firstly, the
target of this research only focusses on the iitemather than on actual start-up decisions.
There could be a gap between graduate’s perceptioh actual action. Entrepreneurial
intention is only measured at current point in tirge it is not really sure that students’
entrepreneurial intention may or may not changeva years later. This assumption may
suggest that further research should provide mamirate methodologies to measure
entrepreneurial intention. Secondly, data for tesearch was only collected in Ho Chi Minh
city of Viet Nam so it lacks generalizability fong whole country of Viet Nam. Currently,

Ho Chi Minh city is one of the most dynamic busmdaibs in Viet Nam but business
students in other cities like Ha Noi, Hai PhonghDm Nang may think differently about

entrepreneurial intention. Finally, this study lack dramatically innovative methodology.
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Azjen’'s model has been employed to measure entreprial intention in many times
worldwide and there is very rich literature reviem the topic. This fact calls for an
innovative methodology to measure entrepreneunigntion in more accurate and rigorous

ways.
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APPENDIX 1: ENTREPRENEURIAL INTENTION SURVEY

Question 1: | am confident that | would be succéedstarted my international business

company.

Question 2: | have the skills and capabilities negito succeed as an international business

entrepreneur.

Question 3: | have the necessary resources to tarinternational business company

successfully.

Question 4: | have enough working experience td stg international business company.

Question 5: It would be easy for me to start mgiinational business company.

Question 6: | know many people in my university wiave successfully started up their
firms in international business industry.

Question 7: In my university, people are activehc@uraged to pursue their own ideas to
start up in international business industry.

Question 8: In my university, you can meet manypbeavith good ideas to start up in

international business industry.

Question 9: In my university, there is a well-funoing support infrastructure in place to

support the start-up international business ingiustr

Question 10: Becoming an international businesseprgneur will give me autonomy and

freedom.

Question 11: Establishing a firm in internationalisiness will make my job more

challenging and interesting.

Question 12: Starting up a firm in internationasimess will help me earn a lot of money.
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Question 13: Becoming an international businesgeprgneur will provide me more

opportunities to develop my expertise.

Question 14: Becoming an international businessepregneur will make me more confident.

Question 15: Becoming an international businessepreneur will give me more power.

Question 16: | always want to be an entrepreneunt@rnational business.

Question 17: Becoming an international busineseepregneur is one of my most important
career objectives.

Question 18: | had a serious consideration to ggarh international business.

Question 19: | have a detailed plan to start upcomgpany in international business.
Question 20: | will start up my company in intetinatl business within 1 year from now.

Question 21: | will start up my company in intelioagal business within 5 years from now.
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PART Il

Demographic Factors, Family Background and Prior SK-
Employment on Entrepreneurial Intention - Viethamese Business
Students Are Different: Why?

Published in Journal of Global Entrepreneurship &agh, Springer Berlin Heidelberg.

Abstract

This study investigates the impact of demographetars, prior exposure to self-employment
and family background on entrepreneurial intentbrViethamese business students. Three
hundred seventy-two undergraduate and post-gradbagness students from three
universities in Ho Chi Minh City completed a setfrainistered questionnaire which was
analysed through Independent Sample T-test andwageANOVA. Demographic factors

include gender, age ranges and education leveljlyfabackground include parents’

employment status and parents’ immigrant statussulRe evidence somewhat higher
entrepreneurial intention in male students. Furtluge, students whose parents are self-
employed score higher entrepreneurial intentiont the difference is not statistically

significant. The same is evidenced for studentssehparents are immigrants from rural
areas to urban cities versus non-immigrant paré&hter experience in self-employment also
show practically no impact. These results are @aictontradiction to the state with state of-

the art international literature, which evidencgmsicance in all these impact factors.
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1. Background

Currently, entrepreneurship is a widely discussedict in Vietham and the role of
entrepreneurs and private business sectors hadrimeasingly promoted by the Viethamese
government® Business start-up programs are not only to inspire young people’s
entrepreneurial mindset, but more importantly aeral business start-up support program
would be built, including many creative and effeetiactivities. The Ministry of Labour,
Invalids and Social Affairs (MOLISA) (2017), reped that among the one million
Vietnamese unemployed in 2016, the highest unempdoy rates were university graduates
or those holding higher degrees. An estimated D@0&aduates and degree holders (an
increase of more than 35,000 people over the samedplast year) could not get jobs.
(Vietnam Business Forum - VCCI, 2017). Viethamesalgates struggle to look for jobs and
business start-ups and self-employment are searstaategic solution not only to create jobs
for young people but also contribute significantly the country’s socio-economic
development. Many studies evidence that entreprehguis critically important for the
economic prosperity of nations (Bowen and Clerd)& Katz, 2007; Kogut et al., 2010).
Moreover, self-employment has significant positeenomic impact not only on wage and

salary scales but also on per capita income grawthpoverty reduction (Goetz et al., 2012).

1 1. In 20186, the national agency representatiii@business community, employers and businessiatisas
in Vietnam, VCCI (Vietnam Chamber of Commerce andulstry) proposed that the next 5 years should be
defined as the years of business start-up, meahagountry will engage considerable resourcediminess

development.
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According to Beeka and Rimmington (2011), entrepugship is one of the career options
students may consider shortly before or immediaadlgr graduation. For all these reasons,
investigating the motives that drive graduatingdstus to envisage entrepreneurship is
highly relevant (Zellweger et al. 2011). Namelyisitrucial to understand the factors that can
impact upon such intentions to start-up a businesthe future. Individual factors that
motivate a person’s decision to become an entrepreare numerous. In general, these
factors can be classified as demographic factadsa#titudes, values or psychological factors
(Ashley-Cotleur et al., 2009). Two key demographadables that influence entrepreneurship
activities are gender and family/parental backgdouro study antecedents of entrepreneurial
intention can help teachers, consultants, advigodspolicy makers to know more how these
are formed and how new venture founders’ belieé&cgptions, experiences, and motives
impact the intent to start a business (Wang e2@l1; Zellweger et al. 2011). In addition to
personality traits, individual difference variablegve been found to predict entrepreneurship
(Ismail et al., 2009). They include age, gendeucation, work experience and role models,
family background and education (Hatak et al., 20&&toki, 2014; Quan, 2012; Pablo-
Lerchundi et al., 2015; Smith et al., 2016a, b; duddi et al.,2017). The objective of this
study is to further investigate, with a focus oretiam, such as demographic factors, family
backgrounds and prior exposure to self-employmeangrdrepreneurial intention of business
students. Demographic factors include age, genareducation level; family backgrounds
include their parents’ job status and parents’ igramt background. We also strive to assess
whether prior experience in self-employment has iamyact on entrepreneurial intention of
young business graduates or not. Investigatingrhsves that drive graduate students for
entrepreneurship is highly significant given theportance of entrepreneurship for job

creation and economic growth.
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2. Research Framework

2.1 Entrepreneurial intention

Entrepreneurial intention has been defined by nuiffgrent scholars worldwide. Tkachev
and Kolvereid (1999) defines entrepreneurial intenfas one’s willingness in undertaking
entrepreneurial activity, or in other words becagniself-employed. Entrepreneurial
behaviour is a process that unfolds over time far individual (Shane, 2000). Choo and
Wong (2006) define entrepreneurial intention assbarch for information that can be used
to help fulfil the goal of venture creation. Entrepeurial intentions can generally be defined
as a conscious awareness and conviction by anidudivthat set up a new business venture
and plans to do so in the future (Bird, 1988; Theaompy 2009). Pihie et al. (2009) states
intention as a state of mind or attitude which uefices entrepreneurial behaviour. Van
Gelderen (2008) states that entrepreneurial irdestiare central to understanding the
entrepreneurship process because they form therpindengs of new organizations. The
opposite status of being self-employed is becomimgaged or salaried individual. There are
many approaches to studying entrepreneurial irderiiut there are two most popular models
which are Shapero’s Entrepreneurial Event Modelaf@ho, 1975) and the Theory of
Planned Behaviour Model (Ajzen, 1991). Shapero’sdfmeneurial Event Model views firm
creation resulting from interactions between conalx factors, which would act through
their influence an individual's perceptions. Shapdi975) lists three dimensions that
determine entrepreneurial intention, namely “Peridesirability”, “Perceived feasibility”
and “Propensity to act”. Shapero emphasizes theitapce of perception in predicting the
intention to act in some specific ways. The periogptequires that the behaviour must be
desirable and feasible and a clear propensity tothec behaviour. Perceived desirability

refers to the degree to which he/she feels attmadibr a given behaviour (to become an
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entrepreneur). Perceived feasibility is defined tlhs degree to which people consider
themselves personally able to carry out certainabielir. The presence of role models,
mentors or partners would be a decisive elementestablishing the individual’s
entrepreneurial feasibility level. Propensity ta sefers to an individual’'s willingness to act
on decision. The three perceptions are determigenilbural and social factors, through their
influence on the individual's values system (Shap&®75). In a later study, Krueger et al.
(2000) modifies the model with two more componentsch are specific desirability and
perceived self-efficacy. Krueger studies the sigarice to understand the self-efficacy in
relation to entrepreneurial intention and he almactuded that entrepreneurial usually ignore
the concept of Self-efficacy in entrepreneuriakegshes. Self-efficacy theory explains what
peoples’ beliefs about their capabilities to proalweffects are. The Theory of Planned
Behaviour model is the most widely used model ®eaech on entrepreneurial intention
(Lifdn and Chen, 2009). There are three conceptualependent determinants of intention
towards entrepreneurship, namely attitudes towandiepreneurship, subjective norms, and
perceived behaviour control (Ajzen, 1991). Attitudevards performing behaviour refers to
perceptions of personal desirability to perform ed@aviour (Ajzen, 1991). It depends on the
expectations and beliefs about personal impactaitwiomes resulting from the behaviour. A
person’s attitude towards behaviour representsuatiah of the behaviour and its outcome.
Attitude towards entrepreneurship refers to thes@aal desirability in becoming an
entrepreneur (Kolvereid, 1996). As a result, theemexpectations and beliefs towards self-
employment reflect a favourable attitude towardsegmeneurship. Financial security was the
most outstanding variable that made up for theuati towards entrepreneurial intention
(Van Gelderen et al., 2008). Many studies confirmoaitive relationship between attitude

and behavioural intention (Kolvereid, 1996; Kruegeral., 2000; Autio et al., 2001; Van
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Gelderen et al., 2008; Bodewes, 2010; Tegtmeiet22¥ang, 2013; Nguyen, 2015). Yang
(2013) confirms that attitude represented the nwedfctive predictor of entrepreneurial
intention. In contrast, Zhang et al. (2015) confiransurprise result from a study conducted in
United States that attitude fails to generate aiognt impact on entrepreneurial intention.
In addition, Nguyen (2017) confirms that subjectingms fail to generate significant impact

on entrepreneurial intention in a research conduict&/iet Nam.
2.2 Gender

Entrepreneurial intention is associated with sa@oiographic variables such as age, gender,
education background, prior employment experielel of education and the role models.
Demographic factors such as age and gender have freposed to have an impact on
entrepreneurial intention (Kristiansen and Inda®04). In general, women have been
reported as having lower entrepreneurial intenti@rant (1996) confirms that men are more
likely than women to express an intention or prfiee for starting their own businesses.
Zhao et al. (2005) concludes that women are lésdylithan men to desire becoming an
entrepreneur Other studies also argued that fenzakedess likely to establish their own
business than men (Phan et al., 2002a, b). In astntsome studies showed no meaningful
difference between men and women in terms of irgestto start businesses (Kourilsky and
Walstad, 1998; Shay and Terjensen, 2005; Wilsomalet2007; Smith et al., 2016a, b;
Chaudhary,2017). These results challenge past robsdandings which ranked female
students lower on entrepreneurial dimensions coegpir male students. Furthermore, Daim
et al. (2016) provides insight into the entrepreiauntension of students in terms of genders
and country of residence differences. The papeloeap perceived feasibility and desirability
for students in 10 countries. The entrepreneursblip is gender tested against desirability

and feasibility. The results indicate that gendepacts entrepreneurship intention and the
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way it impacts is influenced by which country thedents are from (Daim et al., 2016).
Since the impact of gender on entrepreneurship irmmargely inconclusive, it proposes
further research in the area. Therefore, the fiygtiothesis of this study is proposed as: H1.

Men will display higher entrepreneurial intentidvah women.
2.3 Age

Some researchers believe that people mostly déeidstablish their own firms between the
ages of 25 to 34 (Choo and Wong, 2006; Delmar aadid3son, 2000). Although older

people are more capable of exhibiting behavious$ tleviate from the customary way of
doing business as they have greater means and toppprfor doing so (Curran and

Blackburn, 2001; Weber and Schaper, 2004) but #neymuch less likely as younger people
to take steps toward acting entrepreneurially (Hral.,, 2004) or to actually establish a
company (Kautonen, 2008). Levesque and Minniti @0&xplain the age-related effect on
entrepreneurial intention as a result of the oppoty costs of time. It can thus be assumed
that age has a negative relation with entrepreakuntention. In addition, Hatak et al. (2015)

confirms that age is associated with a lower Ihk@tid of having an entrepreneurial intention.
In contrast, Chaudhary (2017) does not supportisgsversely related to entrepreneurial
inclination. Thus, the second hypothesis of thisdgtis proposed as: H2. There is a

significant difference between age ranges on ergngurial intention of business students.
2.4 Education level

Van der Sluis et al. (2004) shows that the efféajemeral education, measured in years of
schooling, on entrepreneur performance is pos{ian der Sluis et al., 2004). Some other
studies show that the educational background pdaygal role on creating entrepreneurial

skills (Murphy, 2006). On level of education, it p@ssible to see a positive attitude of
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university students towards enterprise and smalinass (Birdthistle, 2008). However, the
relationship between university education in gelnaral entrepreneurship is not so strong
and contested (Galloway and Brown, 2002; Pittaway and Cope, 2007). Moreover, Franke and
Lathje (2004) found that students who assess thestgity environment as being insufficient
or negative to encourage the entrepreneurship Isayaificantly lower entrepreneurial
intentions than those who have positive perceptiofisis finding is consistent with
Davidsson and Honig (2003), where they show thailembducation can help a person
discover new opportunities, it does not necessdelgrmine whether he or she will create a
new business to exploit the opportunity. Howeveua® (2012) confirms that advanced
educational background has a positive impact onsangulsive entrepreneurship intention
and one’s deliberate entrepreneurship intentionerdfore, the impact of education on
entrepreneurial intention is still remaining inclusive so the third hypothesis of this study is
stated as: H3. There is a significant differenceo@gneducation levels on entrepreneurial

intention of business students.

2.5 Prior exposure to self-employment

Barringer et al. (2005) believes that the involvaimia the establishment of different firms
will provide the entrepreneur the opportunity obluing the risks and problems associated
with new venture formation. Entrepreneurial expaee is one of the main factors linked
with involvements and role of entrepreneur in neamture creation (Lee and Tsang, 2001).
This type of experience is also expected to hawvgositive impact on entrepreneurial
intentions (Phan et al., 2002a, b; Tkachev and &meld, 1999). In addition, Basu and Virick

evaluates that entrepreneurial intentions and theiecedents. Their findings highlight that
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education and prior experience does have a positidesignificant impact on entrepreneurial
behaviour (Basu and Virick, 2008). McStay (200&)gmrses that level of student’s previous
entrepreneurial experience will influence studeptsceived desirability of self-employment.
Students’ perceived desirability of self-employmewtll influence self-employment
intentions. Shane (2000) points out that prior kieolge about markets, customer problems,
and knowledge about how to serve markets will grice individuals’ discovery of
opportunities, thus influencing entrepreneurial deburs. These types of knowledge
typically can be embedded in an individual's jolpesience. Therefore, the nature of jobs
that an individual has taken may influence his/aetrepreneurial intention. Specifically,
profound job experiences can provide easy accesstmirces and therefore contribute to the
person’s judgment about the feasibility of his/lséarting a new business. Therefore, the
fourth hypothesis of this study is proposed as: Sdudents with prior experience in self-
employment show a higher level of entrepreneum&tntion than students without prior

experience in self-employment.

2.6 Parent’s employment and family background

Role modelling refers to learning by examples natheect experience. In role modelling, the
individual adopts the behaviour by informal andntentional observation (Tkachev and
Kolvereid, 1999). Crant (1996) confirms that bemagsed in a family that is entrepreneurial
significantly impacts individuals’ intentions taast their own businesses). Other studies also
confirm that the children of entrepreneurs leam fifictors involving in running a business
and consider establishing a new organization astw@al career choice option (Cooper et al.,
1994; Sandberg and Hofer, 1987). Furthermore, lgavatle models is also a significant
factor in wanting to start a business as pointddgBirley and Westhead, 1994) and having

self-employed parents tend to be especially rele@anmentors and guides for children
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starting their own businesses as highlighted bytihdésts and Moser (Matthews and Moser,
1995). In family, entrepreneurial parents form ke nmodel and create management know-
how for the individual entrepreneur (Papadaki et2002). McElwee and Al-Riyami (2003)
also states that children who grew up with entnegue parents had a greater tendency to
choose a self-employed career. Similarly, Fairid obb (2007) showed that entrepreneurs
tended to have a self-employed mother or fathether family history. Mueller (2006)
concludes parental role modelling to be the magtiBcant familial factor on entrepreneurial
intention. Through the socialization process ofldien, exposure to entrepreneurship
experience in the family business constitutes irgmtr intergenerational influence on
entrepreneurship intentions (Carr and Sequeiray2@emarkably, Drennan et al. (2005)
reports that those who found a positive view ofrtFemily’s business experience perceived
starting a business as both desirable and feadilbsennan et al., 2005). Alsos et al. (2011)
also indicate that a family business has a rol@lay in enhancing the development of
entrepreneurship among family members. Recentlhgu@hary (2017) confirms that self-
employed family background will have a positiveat&nship with entrepreneurial intent.
Since there is a confirmation by many studies anithpacts of parental role model and
family background on entrepreneurial intention, thst two hypotheses of this study are
proposed as: H5A. Children whose parents are saleeyed show a higher level of

entrepreneurial intention than children whose piarare not self-employed.

Regarding to geographical influnces, Capelleras akt (2013) report that nascent
entrepreneurship is influenced by individual petwes and the urban/rural context. also find
that individuals in rural areas who perceive newparfunities are more likely to become
nascent entrepreneurs rather than those who liuebizn ones. Duricova (2015) confirm that

the intention to become an entrepreneur is morelyilexpressed by persons living in
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underdeveloped regions but persons who have alrsetdyp their business live more likely
in urban and well developed areas. Brooksbank.g2808) report that here are substantial
and unique differences between urban and ruralr@mwvients in relation to not only
establishing and enhancing nonagricultural entregureship levels and attitudes. Hence, the
H5B hypotheis is stated as: H5B.Children whose ngarare immigrant from rural areas to
urban cities show a higher level of entrepreneunt@ntion than students whose parents are

not.

Education Level
(GE)]

Prior experience
in Self-
employment
(H4)

o o Family
ntrepreneuria
Gender (H1) ety agon

Figure 17-The hypothetical research model of the study.

3. Research Methodology
3.1 Data collection process

The respondents of this study are undergraduatepastgraduate business students from
three universities located in Ho Chi Minh city whits the biggest economic centre of Viet
Nam. These are business students come from Inalugtriversity of Ho Chi Minh city, FPT
University and Nguyen Tat Thanh University. Thisudst is conducted by using of

convenience sampling. Data was collected throughutie of self-administered questionnaire
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in a survey. Data collected is strictly committedt the only use of this research and the
confidentiality of students is guaranteed. The tjaesaires were distributed face-to-face in
class to the students with the assistance of ttieaurhe questionnaires were written both in

English and Vietnamese in order to avoid any misustdndings.

3.2 Research Instruments

The questionnaire in this research consists of guestions. Question 1 asked respondents to
indicate their gender and it is used to test hygsithH1 by applying Independent Sample T-
Test. The answer of question 1 is either Male wisctoded by 1 or Female which is coded
by 2. Question 2 asked respondents to indicate &igei range and it is used to test hypothesis
H2 by applying One-way ANOVA Analysis. The answer fjuestion 2 includes age range
from 20 to 24 coded by 1, age range from 25 to@&{ed by 2, age range from 30 to 35 coded
by 3 and above 35 years old coded by 4. Questiaskgd respondents to indicate their
education level and it is used to test hypothed<k running One-way ANOVA Analysis.
The answer for question 3 includes high school ggel coded by 1, diploma degree coded
by 2, bachelor degree coded by 3 and postgradwegeeel coded by 4. Question 4 asked
respondents to confirm whether they have prior Bgpee in self-employment or start-up
business or not and it is used to test hypothedibyHusing Independent Sample T-Test. The
answer for question 4 is either Yes which is cobed or No which is coded by 0. Question
5 and 6 asked respondents about their family backgt. Question 5 asked respondents
whether their parents are self-employed or not. aitewver for question 5 and 6 is either Yes
which is coded by lor No which is coded by 0. Datan question 5 is used to test
hypothesis H5A by using Independent Sample T-T@sestion 6 asked respondents about
whether their parents are immigrants from rurabar® urban city or not. Question 6 is used

to test hypothesis 5B by applying Independent SanipTest. Entrepreneurial intention is
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measured by three questions which are Questionwatit to start-up a business within 5
years from now”; Question 8 “Question 8: | alwayanvto set up my own business” and
Question 9 “Becoming an entrepreneur is the mopbmobjective of my life”. Respondents
show their agreement by 7 Likert-Type scale fronstibngly disagree to 7 strongly agree”.
The similar research setting on entrepreneuriahitdn have been done by Zhao et al. (2005)
and Wu (2009) in which entrepreneurial intentionswaeasured using seven point Likert
scale ranging from “1 strongly disagree to 7 stiprgree”. The reason to use 7 Likert scale
in this study is that it would be much more rigasda follow Linan and Chen to evaluate the
level of intention by applying Likert-Type scales#thw7 items because intention is generally
viewed as a “complex cognitive trait” (Lifan andedh 2009). The average index of three
guestions is used for statistical analysis to tegiothesis in this study. Reliability was
measured using the Cronbach’s alpha for theseignesData analysis for this study include
descriptive statistics (mean and standard devigti@meway ANOVA and Independent

Sample T-test. Data analysis are conducted by IBI8S Statistics 20 software.

4. Results and Discussion

Overall, 400 samples were collected but only 378@as were answered fully and correctly.
Unfortunately, 28 samples are omitted data, so thest be removed. The correct responding
rate is 93%. The coefficient alpha for the measwifesntrepreneurial intention was 0.881,

which indicated a very high reliability.

Reliability Statistics

Cronbach's Alphd N of Items

.881 3

Table 16-Reliablity Test
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Gender and entrepreneurial intention

Table 1 shows the results of gender and the emimeprial intention of business students.
The results for the two sets of respondents indi@atmoderate level of entrepreneurial
intention. Male students coded by 1.0 (mean of BZ)®ave a higher level of entrepreneurial
intention compared to female students coded byrdan of 4.5772). The T-test (sig. 0.003)
indicates that there is a significant difference tie mean scores of the two sets of
respondents. Thus, the H1 hypothesis is suppolate business students display higher
entrepreneurial intention than female businessestisd This finding is consistent with many
previous studies that showed men display a higkeel lof entrepreneurial intention than
women (Crant, 1996; Phan et al., 2002a, b; Kriseanand Indarti, 2004; Zhao et al., 2005).
This finding also reflects a reality that womenless likely to become entrepreneurs than
men in Viet Nam. According to General Statisticsficaf of Vietham (GSO) (2014),

Vietnamese women entrepreneurs only account ford925. Therefore, Vietnamese

government should actively encourage and suppamemncto start-up their business.

Group Statistics

Std. Std. Error
Gender N Mean Deviation Mean
F_El 1.0 167 5.1677 1.84684 14291
2.0 205 4.5772 1.89803 13256
Independent Samples Test
Levene's Test for Equality of
Variances t-test for Equality of Means
95% Confidence Interval of
Sig. (2- Mean Std. Error the Difference
F Sig. t df tailed) Difference Difference Lower Upper
FEl  Equalvariances 1.015 314 3.020 370 .003 .59043 19548 .20605 97481
assumed
Equal variances not 3.029 | 358.554 .003 .59043 .19493 .20708 97378
assumed

Table 17-Gender and Entrepreneurial Intention.
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Age range and entrepreneurial intention

The Table 2 shows the results of one-way ANOVA wsial between age ranges and
entrepreneurial intention. The sig of Levéndest is 0.055 so it accepts the null hypothesis
(no difference) for the assumption of homogeneityvariance. There is no significant
difference between the variances. The assumptidroofogeneity of variance is met. Thus,
the result from ANOVA analysis can be used. The 8icANOVA is 0.327 which is greater
than 0.05 so it rejects hypothesis H2. There isigoificant difference among age ranges on
entrepreneurial intention. This finding is incomsrd with many previous studies which
confirm that age is negatively associated with epreneurial intention (Curran and
Blackburn, 2001; Weber and Schaper, 2004; LevesgdeMinniti, 2006; Kautonen, 2008;
Hatak et al., 2015). However, this finding is catesnt with the confirmation from Chaudhary
(2017) that there is insufficient statistical ewnde to support that age is inversely related to
entrepreneurial inclination. Therefore, this resallis for further research on impact of age

on entrepreneurial intention.

Test of Homogeneity of Variances

Levene Statistic |dfl  [df2 Sig.

2.562 3 368 .055
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ANOVA
Sum of Squareddf Mean Square |F Sig.
Between Groups [12.439 3 4.146 1.155 327
\Within Groups 1320.753 368 3.589

Total 1333.192 371

Table 18-Age range and Entrepreneurial Intention.

Education levels and entrepreneurial intention

The Table 3 shows the results of One-way ANOVA gsialbetween education levels and
entrepreneurial intention of business students. digeof Leven&s Test is 0.693 which is
greater than 0.05 so it accepts the null hypoth@sisdifference) for the assumption of
homogeneity of variance. There is no significarffedence between the variances. The
assumption of homogeneity of variance is satisfigtls, the result from ANOVA analysis
can be used. The Sig. of ANOVA is 0.079 which isager than 0.05 so it rejects hypothesis
H3. There is no significant difference among edocakevels on entrepreneurial intention of
business students. This finding is consistent \m#my previous studies which confirm the
relationship between university education in gelnaral entrepreneurship is not so strong
and contested (Galloway and Brown, 2002; DavidssahHonig, 2003; Pittaway and Cope,
2007). Since there is no significant differencewssn education levels and entrepreneurial
intention, it is possible to see that educationtoalp a person discover new opportunities, but
it does not necessarily determine whether he omshereate a new business to exploit the
opportunity. In order to encourage business starigovernments and policy-makers should
not only focus on entrepreneurship programs fohlgigducated people but also encourage

and support any person who is capable and wilbrgtart-up his/her own business.
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Test of Homogeneity of Variances

Levine Statistic|  dfl df2 Sig.
484 3 368 .693
ANOVA
Sum of Squareg df Mean Square F Sig.
Between Groups 24.325 3 8.108 2.280 .079
\Within Groups 1308.8671 368 3.557
Total 1333.194 371

Table 19-Education levels and Entrepreneurial Intention.
Prior experience in self-employment and entreprenatal intention

Table 4 shows the results of prior experience ifresaployment and the entrepreneurial
intention of business students. The results fortite sets of respondents indicate a slight
level of entrepreneurial intention. Students witlopexperience in self-employment coded
by 1.0 (mean of 4.978) have a slightly higher lesfeéntrepreneurial intention than students
without prior experience in self-employment codgddt0 (mean of 4.7769). The T-test (sig.
0.339) indicates that there is no significant ddfece in the mean scores of the two sets of
respondents. Thus, the H4 hypothesis is not sugghorfhere is insufficient statistical
evidence to conclude students with prior experieincself-employment display a higher
level of entrepreneurial intention than studenttheut prior experience in self-employment.
Surprisingly, this finding is inconsistent with maprevious studies which support a positive

relationship between prior experience in self-emplent and entrepreneurial intention
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(Tkachev and Kolvereid, 1999; Lee and Tsang, 260ikn et al., 2002a, b; Basu and Virick,
2008). This finding calls for further research tesess the relationship between prior

experience in self-employment and entrepreneurtahtion.

I Group Statistics
Std. Std. Error
Prior experience N Mean Deviation Mean
F_EI 1.0 121 4.9780 2.10983 .19180
.0 251 4.7769 1.78407 .11261

Independent Samples Test

Levene's Test for Equality of

Variances t-test for Equality of Means

95% Confidence Interval of
Sig. (2- the Difference
tailed)

339

Mean
Difference

.20107

Std. Error
Difference

.20982

F Sig. t df
2.704 .101 .958 370

Lower
-.21152

Upper
61366

F_El Equal variances
assumed

Equal variances not 904
assumed

205.279 367 .20107 22242 -.23744 63958

Table 20- Prior experience in self-employment and Entrepreia¢intention
Family background and entrepreneurial intention

Table 5 shows the results of student’'s parent eynpbmt status and the entrepreneurial
intention of business students. The results fortih@ sets of respondents indicate a very
slight level of entrepreneurial intention. Studentiso have parents are self-employed are
coded by 1.0 (mean of 4.8879) have a slightly higbeel of entrepreneurial intention than
students whose parents are self-employed coded@yntean of 4. 7769). The T-test (sig.
0.578) indicates that there is no significant défece in the mean scores of the two sets of
respondents. Thus, the H5A hypothesis is not swegormhere is insufficient statistical
evidence to conclude that children of self-emplopadents show a higher entrepreneurial

intention than children whose parents are note@ployed.

Group Statistics

Sud.. Std. Error
Parent self-employment N Mean Deviation Mean
F_EI 1.0 220 4.8879 1.95135 .13156
.0 152 4.7763 1.81636 14733
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Independent Samples Test
Levene's Test for Equality of
Variances t-test for Equality of Means
95% Confidence Interval of
Sig. (2- Mean Std. Error the Difference
F Sig. t df tailed) Difference Difference Lower Upper

F_El Equal variances .819 .366 .557 370 .578 11156 .20013 -.28196 .50509

assumed

Equal variances not .565 | 339.145 .573 11156 .19752 -.27695 .50008

assumed

Table 21-Self-employed Parent(s) and Entrepreneurial Indenti

Table 6 shows the results of student’s parent imanigbackground and the entrepreneurial
intention. The results for the two sets of respomsieindicate a very slight level of
entrepreneurial intention. Students whose paremsnamigrant from rural areas to urban
cities coded by 1.0 (mean of 4.8814) have a skghtjher level of entrepreneurial intention
than students whose parents are not immigrant cbgedl0 (mean of 4.8271). The T-test
(sig. 0.805) indicates that there is no significdifference in the mean scores of the two sets
of respondents. Thus, the H5B hypothesis is nopatied. There is insufficient statistical
evidence to conclude that children of immigrantepds from rural areas to urban cities show

a higher level of entrepreneurial intention thardshts whose parents are not immigrant.

Group Statistics

Sud. Std. Error
Parent self-employment N Mean Deviation Mean

1.0 4.8879 1.95135 .13156
.0 4.7763 1.81636 .14733

Independent Samples Test
Levene's Test for Equality of
Variances t-test for Equality of Means
95% Confidence Interval of
Sig. (2- Mean Std. Error the Difference
F Sig. t df tailed) Difference Difference Lower Upper

F_El  Equalvariances 819 .366 557 370 578 11156 20013 -.28196 .50509

assumed

Equal variances not 565 | 339.145 573 11156 19752 -.27695 .50008

assumed

Table 22- Self-employed Parent(s) and Entrepreneurial Intemti
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5. Conclusion and Further Research

Entrepreneurship has become an important factoedonomic development not only in Viet
Nam but worldwide. Many governments and policy niakeave recognized its significance
in term of innovation, improving productivity andeating jobs for young people. Thus, it is
critical to understand the antecedents of entrepneship to promote and encourage young
people to start up their own businesses. The mhjactive of this study is to determine
whether demographic factors, family background andr exposure to self-employment
have any influences on entrepreneurial intentioryaing business graduates or not. The
results only support that men display higher em&gegurial intention than women. This result
confirms the fact that Viethamese male businesdesiis are more likely to choose start-up
business as a career choice rather than women.rUhdeinfluence of Confucianism,
Vietnamese women are more likely to spend timeedfudt to take care of their family rather
than involving in business activities. As resulieiviamese women have a trend to choose
salaried jobs rather than becoming an entreprerigus. fact calls for further research to
investigate what kinds of obstacles or barriers gravents Viethamese women to start-up
business. By answering this question, Viethamesergoment can find appropriate solutions
to actively encourage and support more women t spatheir own business. Furthermore,
comparative studies should be conducted to clangydifferences between Western women
and Asian women on entrepreneurial intention. Setadies conducted in Western countries
showed no meaningful difference between men andemom terms of intentions to start
businesses (Kourilsky and Walstad, 1998; Shay aneisen, 2005; Wilson et al., 2007;
Smith et al., 2016a, b; Chaudhary,2017). Hence,irtigact of gender on entrepreneurial
intention still remains inconclusive and requiragttier research in the field. In term of age

ranges, the result confirms there is no significdifference between age groups and
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entrepreneurial intention of business students.s Ti@sult is surprising because it is
inconsistent with many previous studies which sholder people are less likely to start-up
business than young people (Hart et al., 2004; $gwe and Minniti, 2006; Kautonen, 2008;
Hatak et al., 2015). In Viethamese context, aggearmo not affect entrepreneurial intention
among business students. Meanwhile, some studigmothat people mostly decide to
establish their own firms between the ages of 284t¢Choo and Wong, 2006; Delmar and
Davidsson, 2000). This fact calls for further resbhato investigate the impact of age of
entrepreneurial intention. It is still insufficietd conclude whether entrepreneurial intention
will decrease over time or other unknown factorsiaty decrease entrepreneurial intention
of old people. Furthermore, many other factors thsgociate with time such as social
network, financial capital, in-depth working exparce, labour structure changes also should
be studied to assess the impacts of those factorsntrepreneurial intention of business
students over time. For policy makers, the resugijgests age ranges have no significant
influence on entrepreneurial intention of busirgsslents. Therefore, government should not
only focus its efforts on support young busineseppe but also focus on older groups.
Higher education institutions also should pay maitention on entrepreneurship programs
for older people. This trend in entrepreneurshipl @mtrepreneurial education is really
meaningful for many countries with aging populati@n education levels, the result shows
that there is no significant difference among etlondevels on entrepreneurial intention of
business student. This result is inconsistent wigimy previous studies confirming a positive
relationship between education and entrepreneur®fap der Sluis et al., 2004; Murphy,
2006; Birdthistle, 2008). In contrast, other stgdi@rgue that the relationship between
university education in general and entreprenepnsimot so strong and contested (Galloway

and Brown, 2002; Pittaway and Cope, 2007). Herloe,influence of education level on
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entrepreneurial intention still remains doubtfulitscalls for further research in the field. This
result also implies that government and higher atloe institutions should provide
entrepreneurial supporting programs to any persom wish to start up rather than only base
on their education level. Entrepreneurship shoulel furtured in any educational
environment; not necessarily only in formal edumatisuch as universities or colleges.
Remarkably, the result does not support that stsdevith prior experience in self-
employment show higher entrepreneurial intentiaantbtudents without prior experience in
self-employment. This finding is inconsistent withany previous studies which confirm a
positive relationship between prior experience @if-employment and entrepreneurial
intention (Tkachev and Kolvereid, 1999; Lee andnfsa2001; Phan et al., 2002a, b;
Barringer et al., 2005; Basu and Virick, 2008; Sha2000). This finding calls for further
research to assess the influences of prior exprien self-employment on entrepreneurial
intention. Further studies should clarify how woybdsitive experiences and negative
positive experiences affect entrepreneurial intentf business students. Moreover, what are
the context that build such entrepreneurial expegealso need to be investigated. Therefore,
further studies should utilize qualitative methaxpyl to gain more in-depth findings not only
for prior experience in self-employment but also dther determinants as well. In term of
family background, the results do not support aglgtionship between family background
and entrepreneurial intentions of business studdittsre is insufficient statistical evidence
to conclude that children of self-employed paresttew a higher entrepreneurial intention
than children whose parents are not self-employdx result also does not support that
children of immigrant parents from rural areas tbam cities show a higher entrepreneurial
intention than students whose parents are not imamig These results imply that family

backgrounds do not have significant influence otregmeneurial intention although the
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relationship between role models and entreprengutsts been confirmed by many studies
worldwide (Birley and Westhead, 1994; Crant, 199&achev and Kolvereid, 1999;
McElwee and Al-Riyami, 2003, Fairlie and Robb, 20Beller, 2006; Chaudhary, 2017). In
fact, entrepreneurial intention usually involvegogychological process, which are popularly
studied by the Theory of Planned Behaviour (AjZE991). This trend calls for comparative
research between Western culture and Eastern ewdtuthe impact of family background on
entrepreneurial intention. Hopefully, those studiesll show the differences in
entrepreneurial intention between children raisedWestern culture family and Eastern
culture family. Although this study contributes ra@mpirical results in the field, it also has
some limitations, so it calls for further reseamshthis field. The sample of this study only
covered business students come from three uniesrsit Ho Chi Minh city. In order to
improve its generalizability, future research coakpand the study to more universities to
improve the generalizability of the study. Sampén de expanded in future studies by
including more students from other universities amgtitutions from more places in Viet
Nam. Moreover, some findings from this study amsistent with many previous studies in
other countries so it calls for further researctigst the relationship between demographic
factors, prior experience in self-employment, famibackground and entrepreneurial
intention. Due to the research objective, methaglpldid not consider of some promising
potential predictors of entrepreneurial intentioke | subjective norms, cultural factors,
instrumental readiness, perceived and/or objedtimgiers and support. In order to assess
those factors, a qualitative methodology would lwrerappropriate to assess the complexity
of the determinants and antecedents of entrepr@hdatention. Currently, quantitative
methodology is dominant in the field of entrepremuesearch and this creates a significant

limitation of research in this field since methanlgical paucity weakens the testing and
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development of theory beyond counting number ofamses of an event which is business
start-up or self-employment (Hindle, 2004). Herfa&yre studies utilizing qualitative method
or mixed-method are expected to provide an intedraésearch methodology and a more
comprehensive outlook of the antecedents and detemts that trigger entrepreneurial

behaviour among business students.
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PART Il

A Qualitative Study of Factors That Influences Entepreneurial
Intentions among Business Students and Small Busise Owners.

Accepted to present at 9th Belgian EntrepreneurBapearch Day hosted by the University

of Antwerp, Belgium.

Abstract

This paper aims to qualitatively investigate thérepreneurial intention and antecedents to
start-up business and self-employment by usingthiberetical framework provided by the
Theory of Planned Behaviour (TPB). The study uses phases of a face-to-face semi-
structured interview. In the first phase, a purpessampling of non-probability sampling
technique was used to select 20 business studé&hts.second phase was a post-hoc,
gualitative investigation of the motivations to rstap a business of young Vietnamese
entrepreneurs. The results confirm the validity OPB in the term of explaining
entrepreneurial intention among business studemdsiraterm of the actual experiences of
small business owners, as they perceive and thatisibs of their start-ups. TPB contributes
mainly to the role of an agency with the decisiorbécome an entrepreneur. The study also
finds other factors that emerged such as contefdctdrs, push factors, and transformational
desire factors may influence entrepreneurial imbent This study contributes to
entrepreneurial literature in many ways. First, tredibility of the Theory of Planned

Behaviour is assessed by the qualitative methogrerand post entrepreneurial behaviour.
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Second, other emerging factors have been foundd,Thecommendations for qualitative

study that include underpinning with TPB are pragubs

Keywords: Entrepreneurial Intention, qualitative researcPBT business students, small

business owners.

1. Introduction

Entrepreneurship has been widely considered asi@lly important factor for the economic
prosperity of the nations (Katz, 2007; Bowen and@erk, 2008). Goetz (2012) points out
that self-employment has significant positive egaimimpacts not only on wage and salary
employment but also on per capita income growthmnekrty reduction. Many governments
and higher education institutions have recognisedimportance of entrepreneurship. As a
result, it has triggered a significant increaseemtrepreneurship research, entrepreneurial
education and entrepreneurial promotion programsgdwade. In Vietnam, the Vietham
Chamber of Commerce and Industry (VCCI) proposed the country would exert every
resource for business development. VCCI (2016)néefithat business start-up program not
only arouses the entrepreneurship of young peopiarore importantly builds an overall
business start-up support programmed, includingyntaeative and effective activities and
programs. Currently, Viethamese young people amnda difficulties in finding jobs,
especially among university graduates. Accordingh® Ministry of Labour-Invalids and
Social Affairs (MOLISA) (2017), it reported that amg the one million Vietnamese
unemployed in 2016, the group with the highest ysleyment rates was university
graduates or those holding higher degrees. An a&tin190,900 graduates and degree
holders, an increase of more than 35,000 people tbeesame period last year, cannot find

work. In order to ease the unemployment problem,LMB@ is trying to create jobs for
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hundreds of thousands of unemployed university wateb in a project to export laborers.
However, Beeka and Rimmington (2011) state thatepréneurship is one of the career
options students may consider shortly before or ediately after graduation. Hence,
entrepreneurship should be seriously considerea ssdution to the unemployment problem
among young graduates. This fact calls for an ityason of the motives that drive
graduating students to entrepreneurship is highgpificant given the importance of
entrepreneurship to job creation and economic drof@ellweger et al. 2011). The most
commonly used framework to study the determinantsantecedents of entrepreneurship is
the Theory of Planned Behaviour (TPB) (Ajzen, 199han and Chen, 2009). According to
Kapasi and Galloway (2014), TPB is useful to obtaformation about the individual, but in
how it has been used in the entrepreneurship fietynnot provide information about other
factors, particularly external factor, that conitd to the propensity to become an
entrepreneur. In addition, one of the most pertimgsues is that research underpinned by the
TPB has rarely used qualitative approach. Hindi@042 states that this trend creates a
significant limitation of research in this fieldnse methodological paucity weakens the
testing and development on theory beyond countungber of instances of an event, which
is business start-up or self-employment. Hence, dime of this paper is to qualitative
investigate the entrepreneurial intention and adents to start-up business and self-
employment by using the theoretical framework pded by the TPB. The study uses two

phases of a face-to-face structured interview.

2. Literature Review

2.1 Entrepreneurial intention
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There are many definitions of entrepreneurial intenworldwide. Tkachev and Kolvereid
(1999) define that entrepreneurial intention is 'snavillingness in undertaking an
entrepreneurial activity, or in other words becosed-employed. Shane and Venkataraman
(2000) state that entrepreneurial behaviour is @cgss that unfolds over time for the
individual. Choo and Wong (2006) define entrepremtuintention as the search for
information that can be used to help fulfill theaj@f venture creation. Entrepreneurial
intentions can generally be defined as a conscivasemess and conviction by an individual
that they intend to set up a new business ventuleptan to do so in the future (Bird, 1988;
Thompson, 2009). Pihie (2009) states intention astage of mind or attitude, which
influences entrepreneurial behaviour. Entrepreagéuriention has been proven to be the best
antecedent for one’s entrepreneurial behaviour €fen, 1993). Lee and Wong (2004)
confirm that entrepreneurial intention is the fistep of the process of establishment of a
business that is generally long term. In additidrgn Gelderen (2010) states that
entrepreneurial intentions are central to undedstanthe entrepreneurship process because

they form the underpinnings of new organizations.

2.2 The Theory of Planned Behaviour Model

The Theory of Planned Behaviour model is the mostely used to research on
entrepreneurial intention (Linan and Chen, 200%er€ are three conceptually independent
determinants of intention towards entrepreneurshighich are attitudes towards
entrepreneurship, subjective norms, and perceiedaour control (Ajzen, 1991). Attitude
towards performing behaviour refers to perceptiohpersonal desirability to perform the
behaviour (Ajzen, 1991). It depends on the expectatand beliefs about the personal
impacts of outcomes resulting from the behaviourpekson’s attitude towards behaviour

represents the evaluation of the behaviour anolitsome. Attitude towards entrepreneurship
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refers to the personal desirability in becomingeatrepreneur (Kolvereid, 1996). Hence, the
more expectations and beliefs towards self-employmeflect a favourable attitude towards
entrepreneurship. Financial security was the masdtanding variable that made up for the
attitude towards entrepreneurial intention (Gelde2008). A positive relationship between
attitude and behavioural intention has been redqi®lvereid, 1996; Krueger et al., 2000;
Autio et al., 2001; Gelderen et al., 2008; Bodewa10; Tegtmeier, 2012; Yang, 2013;
Nguyen, 2017). However, Zhang (2015) confirms #t#tude fails to generate a significant

impact on entrepreneurial intention in a study earted in the United States.

Subjective norms refer to the person’s perceptibrihe social pressures for or against
performing the behaviour in question (Ajzen, 19®8ybjective norm reflects an individual’s
perception that most people of importance think beor she should or should not perform
the behaviour (Ajzen, 1991). The Theory of PlanBetlaviour assumes that subjective norm
is a function of beliefs. In this sense, when asperbelieves that his or her referents think
that behaviour should be performed, and then tigestive norm will influence his or her
intention to perform that particular behaviour. Mastudies have confirmed a positive
relationship between subjective norm and entrepméaleintention (Ajzen & Driver, 1992;
Krueger et al., 2000; Autio et al., 2001; Wu, 200@gtmeier, 2012; Yang, 2013; Zhang,
2015). However, Nguyen (2017) reports that subjectiorm fails to generate a significant
impact on entrepreneurial intention in a study careld in Viet Nam. Perceived behaviour
control reflects the perceived ability to execwtrget behaviour (Ajzen, 1991). It relates to a
person’s perception of the degree of easiness #iiclifies in performing such behaviour,
and it is assumed to reflect experience as welhrdgipated obstacles (Ajzen & Driver,
1992). This factor is influenced by perceptionsaotess to necessary skills, resources, and

opportunities to perform the behaviour. If a per$éesls that he or she has control over the
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situational factors, he or she may promote thenirdga to perform the particular behaviour.
Reversely, if that person does not have control ¢lve circumstances, he or she may not
have any or less intention to perform the particokehaviour. Perceived behaviour controls
and influences the intention to perform the behaviMMany studies confirm a positive
relationship between perceived behaviour contral entrepreneurial intention (Krueger et
al., 2000; Autio et al., 2001; Gelderen et al., 00egtmeier, 2012; Yang, 2013; Zhang,

2015).

2.3 Shapero’s Entrepreneurial Event Model

Shapero’s Entrepreneurial Event Model views firmation as the result of the interaction
among contextual factors, which would act througkirt influences on the individual's
perceptions. Shapero (1975) lists three dimensibatsdetermine entrepreneurial intention,
and they are “Perceived desirability,” “Perceiveshdibility” and “Propensity to act.”
Shapero (1975) emphasizes the importance of pésoept predicting the intention to act in
some specific ways. The perception requires tlrebdhaviour must be desirable and feasible
and a clear propensity to act the behaviour. Pezdedesirability refers to the degree to
which he/she feels attraction for a given behaviporbecome an entrepreneur). Perceived
feasibility is defined as the degree to which peogdnsider themselves personally able to
carry out certain behaviour. The presence of robelets, mentors or partners would be a
decisive element in establishing the individualistrepreneurial feasibility level. The
propensity to act refers to an individual’'s willmgss to act on the decision. The three
perceptions are determined by cultural and sodatofs, through their influence on the
individual's values system (Shapero, 1975). Interlatudy, Krueger (2000) modifies the
model with two more components, which are spedésirability and perceived self-efficacy.

Krueger studies the significance to understandsétieefficacy in relation to entrepreneurial
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intention, and he also concluded that entrepreakusually ignore the concept of Self-
efficacy in entrepreneurial researches. Self-effictheory explains what peoples’ beliefs
about their capabilities to produce effects arenampirical results report the usefulness of
Sapero model in the prediction of entrepreneungétntion. Krueger (1994) confirms that
three components of this model explained approxtpab0 percent the variance in
entrepreneurial intentions. The best predictohat tesearch was perceived feasibility. Daim
(2016) provides insight into the entrepreneurigéémions of students in terms of genders and
country of residence differences. The paper explperceived feasibility and desirability for
students in 10 countries. The entrepreneurshipisotgender tested against desirability and
feasibility. The results indicate that gender intpaantrepreneurship intention and the way it
impacts is influenced by which country the studearts from (Daim,2016). Also, Krueger
(2000) modifies the model with two more compongmtisich are specific desirability and
perceived self-efficacy. Krueger (2010) studies Hignificance to understand the self-
efficacy in relation to entrepreneurial intenti@nd he also concluded that entrepreneurial
usually ignore the concept of Self-efficacy in epteneurial researches. Self-efficacy theory
explains what peoples’ beliefs about their capaédito produce effects are. A strong sense
of self-efficacy strengthens human accomplishmant$ personal well-being in many ways

(Bandura, 1977).

2.4 Qualitative Research Methods and Entrepreneuridntention

The qualitative approach has drawn researchemihtadh to applying it in entrepreneurial
intention. Kapasi and Galloway (2014) confirm tredidity of Theory of Planned Behaviour
in the context of the actual experiences of enéegurs as they perceive, in their own words,
the influences and circumstances of their entreqanestnip (or lack of it). The results also

suggest that the environment and economic struetwithin with individuals operate has,
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potentially, a great effect. Kumar and Ramalu (30dgblied the Delphi method in order to
categorize and fix variables on entrepreneuriaéntion through qualitative research in
Indonesia. Kumar and Ramalu (2014) identify fowtdas that eventually suit the student
desire to deal with entrepreneurship. They aredierd Desirability, Perceived Feasibility,
Self-Realization-Participation and Propensity té. dohn (2014) states that the qualitative
research result in their mixed method study foumesv rfactors affecting entrepreneurial
intention such as transformational, affective, past personal fulfillment motives. Besides,
Lucky and Minai (2014) confirm that positive attie} good attitude, attitude to risk and seek
business opportunities and positive actions arrifgignt for the student’s entrepreneurial

intention upon graduation from their entrepreneyrstudies.

3. Research Methodology

Cavana (2001) and Salkind (2009) suggest the ugaalitative research to understand some
research concepts such as attitude, behaviour. Bhgye that the use of a qualitative
approach would provide better insight into underdiiag people’s attitude, behaviour or
intention towards what they want to do. Besidesnat and Seet (2009) propose that the use
of the qualitative survey approach for a studyhi$ hature drives dissonant responses. The
first phase consists of 20 business students wdtharmember of the Start-up Business Club
of Industrial University of Ho Chi Minh city. Thestudents are in the final year and show a
high interest in start-up business after graduafidre study was conducted via face-to-face
or calling interviews. The second phase includesbliSiness owners who are business
graduates in Ho Chi Minh city. The second phaseolired qualitative post-hoc
rationalisation of these business owners on tleeioltected motivations to start up their own
business. According to Salkind (2009), a face-teefmterview can provide researchers with

first-hand knowledge of the students’ feelings,ceptions, and opinions about their attitude
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about their entrepreneurial intention upon theadgration from their entrepreneurial studies.
Hence, this study also uses structured questionmtewsview students. The essence of

guestionnaire guide was to have a clear and apipfm@rs and call for an explicit answer.

In the first phase of this study, a purposive samgpbf non-probability sampling technique
was used to select 20 business students who arebeneofi Start-up Business Club of
Industrial University of Ho Chi Minh city and areghly motived to start-up business after
graduating. The sample includes 12 male studerds8aiemale students with an age range
from 21 to 26. All students have finished Entrepraship and Small Business Management
courses. The interviews were conducted around ZDtminutes face-to-face or via phone
call. These interviews were then transcribed, caaledl drive the critical themes on factors
that are associated with the entrepreneurial ierdgf business students. The second phase
of this study was a post-hoc, qualitative invediaya of the motivations to start up the
business of young Vietnamese entrepreneurs in HAV@th city. This research attempt to
understand the antecedents of entrepreneurial lmehain business graduates already
expressing the behaviour of high interest and ealhem light of the TPB framework and its
antecedents. The sample included 15 business Vies® business owners, which are 10
male and 5 females with an age range from 28-4Esy@d. Business owners are interviewed
with a semi-structured, in-depth interview. Intews were transcribed and subject to
thematic analysis in line with themes presenteldenature and those that emerged from data
collection. Most business owners just started theginess within 5 years and predominantly
in the service sector in Ho Chi Minh City and itgbarban areas. Only half of these
businesses are reported to have profit declaréseatime of this research, and all of the
business has less than 10 employees. Remarkablysibess owners are self-employed and

have no employee under their management.
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4. Results

In the first phase of this study, the results sgggeat three variables of TPB emerged as the
key antecedents to predict entrepreneurial behavithe first theme was Attitude Toward
Entrepreneurship. The second theme was Subjectiven® The third theme was Perceived

Behaviour Control. Each of the three themes idlgraéscussed as follows:

Attitude Toward Entrepreneurship: Attitude towardrepreneurship refers to perceptions of
personal desirability to perform entrepreneuriahdaour. Business students demonstrate

this theme participated in the semi-structuredrinésvs:
It is exciting to become an entrepreneur (Ngan).

| like to start up a business because | will help hrave more opportunities, financial

resource and relationshiggén).
| have a strong desire to become an entreprenenin A
To me, Becoming entrepreneurs brings me a sergerednal satisfaction (Chau).

To me, it is true that becoming an entrepreneundsimore advantages than disadvantages

(Thdo).

Subjective Norms: Subjective norm reflects an imdlial's perception that most people of
importance think that he or she should or shoult peform entrepreneurial behaviour.
During the interview, many students demonstrateir tiperception of entrepreneurial

behaviour:
Society encourages the pursuit of ideas from usitres (Anh).

There are many opportunities to meet people wittddmusiness ideas at university i
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At my university, entrepreneurship training and doiag are easy to access (Tram Anh).
At my university, there are many successful peopbstablishing a new venture (Hiny.
The university has supporting facilities for stuttnstart up (Kim).

Perceived Behaviour Control: Perceived behaviountrod reflects the perceived ability to
execute the entrepreneurial behaviour. Some paatits expressed their confidence to start

up business in the following quotes:

| have enough investment to ensure the viability gnowth of my start-up (Minh).
If | decide to start up, | believe | have high fédity of the new venture (Hi).

| have enough qualities to become entrepreneurériiNh

Knowledge and experience gained from a part-tinte jootivate me to start up my own

business one day (Trinh).
| have a relationship network for the creation afew venture (Cén).

From my professional network, | have easy accessfetomation to support business start-

ups (Khoa).

In the second phase of this study, the results suggest that TPB variables which are the
attitude to entrepreneurship, subjective normsgardeived behaviour control did emerge as
key antecedents to business creation of small bssinowners and self-employed

interviewees. However, during data collection,ecéme evident that other factors emerged
as significant motivators for Viethamese businesseay to start up their own business. These
factors are contextual factors, push factors aadsformational desire factors. Each of the

three themes is briefly discussed as follows:
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Contextual Factors: During the interview, many dnialsiness owners expressed their
satisfaction with contextual factors that encoudaffeem to start up their own business.
Many business owners seized the opportunities firefavourable business environment to

start up their business. For example:

Legal reform made the process to start up a nevwnbas to become easier nowi(ig).

Spending in the consumption and service sectagrig attractive to start up business (Thuy).

Internet and social networks help young entrepremeasier to start up (k).

Other business owners included that the availabilaf supporting programs from
government and sources of capital were the prinmaogivators for their business creation.

For example:

The government has many programs to support erd@ngurrs (Phac).

Bank loans and investment funds are more accesBibkeccess for young entrepreneurs

(Giang).

Push Factor: Some participants express the nofidniven to entrepreneurship just because
they were pushed or simply had no choice. In mases, there was push/pull events which

triggered the subsequent forming of intentions launsiness creation behaviour. For example:

| could not find a stable job at the time | gradetso | decided to start up my business

(Tan).

The last company | worked for was bankrupted savkeho start up to make a living (Thai).

The salary paid as a government staff could nop ek to maintain my family's living

standard, so | decided to become self-employedt{Pha
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My parent forced me to quit my office job to run traditional family business in my

hometown (Linh).

| could not balance my life when | have 2 babies, decided to become self-employed as an

online store owner on Facebook (Thai).

Transformational Desire Factors: During the intewi many participants expressed a strong
desire to transform society into better conditionsg only in term of economic development

but also in social well-being. Young Vietnameseregpteneurs indicated strong desires to
contribute for national improvement in the economngate positive influences, and create

impact through job creation for other people. BEareple:

| feel bored with an office job. | want to changg Ifestyle, so | decided to quit my office job

and become self-employedy.

| believed | could contribute more to Vietnam's remaic development as an entrepreneur

rather than spend the rest of my life as an offioeker (Tuin).

| decided to become an entrepreneur because | teaciteate more jobs for local people in

my hometown (Ing).

| had a dream to promote my traditional family mess not only nationwide but also

worldwide (Heu).

| became an entrepreneur because | want to progewlomen can do business successfully

and inspire other young women in Vietnamese sofitktyg).

With the results from the second phase, it is bsdb confirm that three variables of the
TPB model can be defined as precursors to the latiel@aviour of business owners.

However, they are not the only elements that coatei to the actual behaviour of
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entrepreneurs in the interview. Three other fachange emerged as significant contributors.
The first factor is the contextual and environmfaetors in which as entrepreneurs figured
out business opportunities and the influence o$ahfactors on their decision to start up a
business or become self-employed. The second fecfmrsh factors in which entrepreneurs
are passively deciding to start up their businesteoide to become self-employed. The third
factor is transformational desire factors which icate the strong desires of young
entrepreneurs to improve economic and social camdidnd create a positive impact on

society via their contribution as entrepreneurs.

5. Discussion and Conclusion

The results from two phases of this study confitra validity of the Theory of Planned
Behaviour model in the prediction of actual entezy@urial behaviour via qualitative research
lens of pre and post entrepreneurial behaviours kevident that the Theory of Planned
Behaviour has provided reliable antecedents fota@xipg entrepreneurship and the role of
agency within the decision to start up businesslemision to become self-employed. This
result is in line with many confirmations from othesearchers that the most commonly used
framework to study determinants and antecedentgntfepreneurship is the Theory of
Planned Behaviour (TPB) (Ajzen, 1991; Linan and iGI2909). However, TPB may not fill
the gaps in the theory which did not sufficienthglicate the complexity of entrepreneurial
intentions because it did not consider the contidims of other factors such as contextual of
environmental factors into the actual events ofegmeneurship. Kapasi and Galloway (2014)
state that TPB is useful to obtain information abihe individual, but in how it has been
used in the entrepreneurship field, it cannot mtevnformation about other factors, external

factor, that contribute to the propensity to becoameentrepreneur. This fact calls for a
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systematic review of the methodological approacbrder to fully appreciate the complexity

of entrepreneurial intention and subsequent belaymcess.

The result from the second phase of this studyrkasaled three additional factors that
contributed to actual entrepreneurial experienéesnall business owners and self-employed
participants. These factors are push factors, fibtamational desire factors, and contextual
factors. These additional factors revealed impaornasights of each interviewee throughout
their own experiences of the entrepreneurial pmdese et al. (2011) discuss that in order to
understand business creation intentions, it isstbey of the individual in context and their
life experiences which facilitates such understagdirherefore, for research which seeks to
understand the experiences of individuals and teanimg-making involved, especially with
complex phenomena, there is significant value inspng a qualitative line of enquiry

(Marshall and Rossman, 1999).

Furthermore, many previous studies confirm thatndemns which create the intention for
behaviour are essential, but it is experienced thdividuals have which indicate the
existences of causal relationships (Ackroyd, 2004k findings from the second phase of
this study reconfirm that qualitative approachesdntrepreneurial intention are beneficial
because it allows small business owners and sgifagmad participants to tell their journey
of entrepreneurship and the meanings attributedutther understanding many other
elements with comprising complex phenomena. AlttuPB has proved its validity of
predicting entrepreneurial intention in pre-entesygurial behaviour with business student
sample and also in post-entrepreneurial behaviathi small business owners and self-
employed participants sample. As a result, qualgaapproaches have more significant
potential to fully explore the complexity of a ploemenon such as entrepreneurial intentions

and subsequent business creation.
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CONCLUSION

1. Implications for theory

This thesis now can conclude an integrated conaéptamework that includes intrinsic and
extrinsic factors to understand Vietnamese entrequneal intention better. The implications
for theory can support future research on an iategrresearch model. The research question
of this thesis is "What intrinsic and extrinsic @@hinants impact upon the decision (intent
and agency) of business students in Vietham to rhecentrepreneurs?”. Vietham is a
particular cultural and political context that dess special empirical attention in terms of
the question at hand (Dana, 1994; Perri & Chu, 2@kheela & Van Hoa, 2004; Tran &
Santarelli, 2014). Vietnam, the “Marxist mini-drajo(Dana, 1994) lacks entrepreneurial
culture, venture capital, infrastructure, expereenmle models, education programs and
many more prerequisites for successful entreprshgurThe research methodology of this
thesis uses a sequential mixed-methods approachchade both a loop of quantitative
analysis and another in the tradition of quali@atigonstructionist inquiry (Chang & Jacobs,
2012; Smith, Cronley, & Barr, 2012). The first loaped quantitative method include three
papers in Part I-A, Part I-B, and Part Il. Parteiy, papers in Part I-A and Part I-B are two
empirical studies which used the Theory of PlanBetaviour model (Ajzen, 1991). In the
guantitative loop of this thesis, the findings frawo essays Part I-A and Part I-B confirm
that the intrinsic determinants impact upon theisiecs (intent and agency) of business
students in Vietnam to become entrepreneurs anéuddét Toward Entrepreneurship and

Perceived Behaviour Control. This finding suppodther scholars' confirmation that

171



ECOLE DOCTORALE DE MANAGEMENT PANTHEON-SORBONNE

entrepreneurial intention seems to be mostly dribgnintrinsic motivations (Khan et
al.,2009; Antonioli et al.,2016). Respectively, tdrinsic determinant is Subjective Norms.
Part I-A and Part I-B confirm the validity to applfeory of Planned Behaviour in predicting
entrepreneurial intention in Viet Nam. However, tFaB essay did not confirm Subjective
Norm as a significant determinant of Entreprenéulméention of international business
students in Viet Nam. Hence, these findings frons thesis raise a question about the
appropriateness to include Subjective Norms in mhedel to measure entrepreneurial
intention. Besides, Elfving et al. (2009) claimttlacial norms have been poorly accounted
for predicting entrepreneurial intention, both ttedwally and empirically. The empirical
findings of two papers in Part | confirm that Suitpge norm of the respondents come from
different countries may have different results. @&ss many contexts, Subjective Norms are
reported to have a positive relationship with goreaeurial intention (Gerbing, 1988, Autio,

2001; Linen, 2005;_Bodewes, 2010; Tegtmeier, 201ang, 2013; Tran et al., 2017);

meanwhile in other contexts, subjective norms ¢atle generate any significant impacts on
entrepreneurial intention (Robledo, 2015; Khuongl &n, 2016). According to Ajzen
(2001), subjective norms are regarding the percdesaeial pressure in order to carry out-or
not-entrepreneurial behaviours. In a particular wagefers to the perception that "reference
people" may accept the decision to become an eetrepr, or not. Viethamese students are
strongly influenced by their "reference people" donsider the decision to become an
entrepreneur. According to GEM Report 2017-2018 NIGR2019), in Vietnam, successful
entrepreneurs are highly appreciated by the sociAy8%, ranking the 15th out of 54
economies) and becoming an entrepreneur is a besitareer choice of 62.1% of surveyed
adults, ranking the 27th out of 54 countries, whishlower than the 73.5% of 2015.

Furthermore, in a comparative study between fowntiges including Spain, Portugal,
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Mexico and India (Sanchez—Garcia et al., 2018)sthigective norm is found to have a direct
influence on entrepreneurial intention in threertdes except India. India and Vietnam are
Asian countries where people perceived social presto engage or not to engage in a
behaviour (Ajzen, 2001). Besides, Antonioli et @016) report that intrinsic and extrinsic
motivations are also affected by the context inchhihe individuals are inserted. Social
norms, although poorly explaining entrepreneunmdémtion, are found to either hinder or
enhance the intrinsic or extrinsic motivations ofiadividual in undertaking a task, and this
reasoning also applies to entrepreneurial motiwnatidHence, this fact calls for further
research to testify the Ajzen’s model in many ddfeg contexts worldwide to evaluate the

appropriateness to conclude subjective norms &eardinant of entrepreneurial intention.

Components of Ajzen’s Planned  The determinant of
Category of Determinant
Behaviour Model Entrepreneurial Intention
Attitude toward entrepreneurship Affirmative Ingio
Perceived behavioural control Affirmative Intrinsic
Subjective norms Inconclusive Extrinsic

Figure 18- The Influences of the components of the Thed®anined Behaviour (Ajzen, 1991) on
Entrepreneurial Intention.

The last paper in Part Il of the quantitative leepo determine whether demographic factors,
family background and prior exposure to self-emplent have any influences on the
entrepreneurial intention of young business stidemntnot. The findings are expected to
contribute to the implications of the theory byetatining the antecedents of entrepreneurial

intention among business students in the Vietnantesgext. The findings confirm that
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Vietnamese male business students are more likebhoose start-up business as a career
choice rather than women. From the findings, iewdent to conclude that gender is a
significant antecedent of entrepreneurial intentibnthe Vietnamese context, women are
more likely to spend time and effort to take caf¢heir family life rather than involving in
business activities. The recent study in Viethamfioms that Viethamese male is more
likely to engage entrepreneurial activities thanrmea (Tran and Tran, 2018). Meanwhile,
other studies reported there are no meaningfutmiffces between men and women in terms
of intentions to start businesses (Kourilsky andidtéal, 1998; Shay and Terjensen, 2005;
Wilson et al., 2007; Smith et al., 2016a, b; Chaug2017). This fact calls for further
research to investigate what kinds of obstaclesbanriers that prevent women from
participating in entrepreneurial activities and @amative studies between different contexts
should be conducted to determine whether gendera isignificant antecedent of
entrepreneurial intention. Another contributiontthe theory is the result in part Il confirms
there is no significant difference between age psoand entrepreneurial intention of
business students. This result is surprising bec#@us inconsistent with many previous
studies. Generally, people are believed that thdlymwostly decide to establish their firms
between the ages of 25 to 34 (Choo and Wong, 2D@énar and Davidsson, 2000) and
older people are less likely to start-up busindsantyoung people (Hart et al., 2004;
Lévesque and Minniti, 2006; Kautonen, 2008; Hatiaklg 2015). This result in Viethamese
context calls for further research to determine tivbe age is a significant antecedent of
entrepreneurial intention in different contexts ldaide or not. Based on the findings, it is
still insufficient to conclude whether entreprenauintention will decrease over time or
other unknown factors decrease the entrepreneumtehtion of old people. On education

levels, the finding concludes that there is no ifiggmt difference among education levels on
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the entrepreneurial intention of a business studHms result is not a surprise because the
relationship between university education in gelnaral entrepreneurship is not so strong
and contested (Galloway and Brown, 2002; Pittaway @ope, 2007). It is not sufficiently
evident to conclude that education is a significamiecedent of entrepreneurial intention in
Viet Nam. However, this result creates a call fanttfer research because other researchers
still confirm a positive relationship between edima and entrepreneurship (Van der Sluis et
al., 2004; Murphy, 2006; Birdthistle, 2008; Ayaleand Zeleke, 2018; Delgado et al., 2019).
On prior experience and self-employment, the resuprisingly did not support that students
with prior experience in self-employment show higaetrepreneurial intention than students
without prior experience in self-employment. Thisding is inconsistent with other studies
which confirm a positive relationship between prexperience in self-employment and
entrepreneurial intention. Prior experiences ifi-agiployment is expected as an important
antecedent of entrepreneurial intention (TkacheaV kolvereid, 1999; Lee and Tsang, 2001;
Phan et al., 2002; Barringer et al., 2005; Basu \amni¢k, 2008; Shane, 2000; Ayalew and
Zeleke, 2018; Sharab et al., 2018). In term of Fam@ackground, the results did not support
any relationship between family background and egmémeurial intentions of business
students. There is insufficient statistical evidena conclude that children of self-employed
parents show a higher entrepreneurial intentiom ttisildren whose parents are not self-
employed. The result also did not support thatdcai of immigrant parents from rural areas
to urban cities show a higher entrepreneurial tenthan students whose parents are not
immigrants. These results contribute to the thdxyrgonfirming that family backgrounds do
not have a significant influence on entrepreneun&ntion. Meanwhile, the relationship
between role models and entrepreneurship has bmdinnced by many studies worldwide

(Birley and Westhead, 1994; Crant, 1996; Tkachea¥ lealvereid, 1999; McElwee and Al-
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Riyami, 2003, Fairlie and Robb, 2007; Mueller, 20G&audhary, 2017; Ayalew and Zeleke,
2018; Ohanu and Ogbuanya, 2018). The followingetdhlstrated all contributions of Part Il

to the theory by identifying the antecedents ofegreneurial intention:

Demographic and Family| The antecedent of Entrepreneurial Intention
Background Factors

Gender Confirmative. Vietnamese men show a higher
level of entrepreneurial intention than womern.

Age Non-confirmative. There is no significant
difference between age groups and
entrepreneurial  intention of  Vietnamese
business students.

Education Level Non-confirmative. There is no significant
difference among education levels on the
entrepreneurial  intention of Vietnamese
business students.

Prior experience in self-employment | Non-confirmative. There is no significant
difference between students with prjor
experience in self-employment and students
without prior experience in self-employment on
entrepreneurial intention in Vietnam.

Children of self-employed parents Non-confirmative. There is no relationship
between self-employed family background and
entrepreneurial intentions of Viethamese
business students.

Children of immigrant parents fromNon-confirmative. There is no relationship
rural areas. between immigrant family background and
entrepreneurial intentions of Viethnamese
business students.

Figure 19-The Identification of Demographic and Family Baakgnd Factors as Antecedents of
Entrepreneurial Intention in Viet Nam.

In conclusion for quantitative loop in this thesiBe contribution for the theory not only

benefit scholars on Vietnamese entrepreneurialniiie research by validating the
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appropriateness of Ajzen’s Planned Behaviour Thenogel in predicting entrepreneurial
intention but it also identifies which constructe aobust, universal, insensitive to contextual
differences and which are not. The intrinsic andriesic determinants impact upon the
decision (intent and agency) of business studentgietnam to become entrepreneurs are
identified. These determinants are consistent wibile's research (1994). Abile et al.,
(1994) report that the significant elements ofingic motivation include self-determination,
competence, task involvement, curiosity, enjoymant] interest) and extrinsic motivation
includes concerns with competition, evaluation,ogggtion, money or other tangible
incentives, and constraint by others. The pervasise of the entrepreneurial phenomenon
draws scholars' attention to what determines theisi@& to become an entrepreneur.
Entrepreneurial decisions imply judgmental decisioDifferent approaches in economics
conceive such judgmental decisions as a securg, emtreal investment in the creation of a
new business or making a career choice in favowa pérticular type of self-employment.
This thesis enriched extant literature on entreguesi features, motives, and markets are
enriched with theoretical and empirical resultsnfrandustrial organization, financial

economics, and labour economics.

In the qualitative loop of this thesis, the papePart Il used the narrative in-depth interview
in order to probe more deeply into the reality mdividuals, to understand the determinants
in theory that includes the full complexity andeirtausality of the investigated field. The

findings in Part 1l confirm the validity of the Bory of Planned Behaviour model in the
prediction of actual entrepreneurial behaviour qualitative research lens of pre and post
entrepreneurial behaviour. It is evident that thedry of Planned Behaviour has provided
reliable antecedents for explaining entrepreneprsend the role of agency within the

decision to start up business or decision to becesifeemployed. Hence, qualitative result
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confirms the factors of TPB help scholars to stutbterminants and antecedents of
entrepreneurship is the Theory of Planned BehaioBB) (Ajzen, 1991; Linan and Chen,
2009; Farrukh et al., 2018; Bach et al., 2018; Menial., 2019). However, TPB may not fill
the gaps in the theory which did not sufficienthglicate the complexity of entrepreneurial
intentions because it did not consider the contidims of other factors such as contextual of
environmental factors into the actual events ofegmreneurship. Kapasi and Galloway (2014)
state that TPB is useful to obtain information abiwe individual, but in how it has been
used in the entrepreneurship field, it cannot mtevnformation about other factors, mainly

external factor, that contribute to the propengithecome an entrepreneur.

The result from the second phase of qualitativeepapPart Il has revealed three additional
factors that contributed to actual entreprenewigieriences of small business owners and
self-employed participants. These new factors awshpfactors, transformational desire
factors, and contextual factors. These new factekealed important insights of each
interviewee throughout their own experiences of éh&repreneurial process. According to
Khan et al. (2009), push factors and contextualofacare the extrinsic determinants of
entrepreneurial intention. Transformational ded$aetors are the intrinsic determinants of
entrepreneurial intention. Khan et al. (2009) ateport that entrepreneurial growth is
predicted to be related to micro variables or in#i¢ determinants (motivations) and macro
variables or extrinsic determinants (environmemthhstructure elements) but differentially.
Furthermore, Lee et al. (2011) discuss that in rore understand business creation
intentions, it is the story of the individual in idext and their life experiences which
facilitates such understanding. Therefore, for aese which seeks to understand the
experiences of individuals and the meaning-makingolved, especially with complex

phenomena, there is significant value in pursuirggalitative line of inquiry (Marshall and
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Rossman, 1999). Also, many previous studies confinat cognitions which create an
intention for behaviour are essential, but it ipexenced that individuals have which
indicate the existences of causal relationshipki@a, 2004). The contribution from the
gualitative loop of this thesis reconfirms that lijative approaches for entrepreneurial
intention are beneficial because it enabled smakiness owners and self-employed
participants to tell their journey of entreprendipsand the meanings attributed to further

understanding many other elements with comprisorgpiex phenomena.
2. Implications for entrepreneurial policymakers in emerging markets

Entrepreneurial policymakers can act upon the figsliof this thesis such as private and
public facilitators (corporate firms, business saBpnational and regional public institutions
can use it to facilitate administrative, legal,aficial and cultural framework conditions,
organize and animate communities of practice antil land support programs for young
entrepreneurs and thus strengthen economic develupiEntrepreneurial policymaker must
recognise that there is a strong correlation batweevate sector development and the
economic growth of a country (Chu, 2011) and em&epurship and small business are the
major solutions for unemployment reduction and ecoic development problems
(Davidsson, 1995). The results of this thesis shioat perceived behavioural control is a
significant determinant of entrepreneurial intentiamong Vietnamese business students.
Like other emerging market worldwide, Vietnam dhils underdeveloped legal systems, for
example, although it takes extra effort, entrepuendave been able to work out substitutes
for the weaker legal structures and insubstantegbital markets. The challenge for
entrepreneurship in emerging economies is for prereeurs to continue to work within the
system as it were, but also to act as institutien&lepreneurs to encourage financial systems,

legal structures, and labor markets that genefadlilitate entrepreneurial activities (Bruton
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et al., 2008). Besides, Phan, Wang, and Wong (Phan 2002) suggest that if governments
can identify the characteristics and the problemniset an entrepreneur, then governments can
develop programs to turn latent entrepreneurs tecerd entrepreneurs. Therefore, the
Vietnamese government should improve the businessomment through stabilizing the
macroeconomy, removing the barriers, improvingah&gepreneurial environment in order to
improve people's attitude toward entrepreneurslggpecially among young business
students. Contextual factors strongly support tipedieies founded Part Il of this thesis. On
macro-economic policies, the Vietnamese governraeotild consistently work on measures
to stabilizing macro-economy, to control the inftatand reduce loan interest for Vietnamese
entrepreneurs. These policies should be predictaideforecasted for people could develop
their business plan. Government officials also mmenitor the implementation process in
order to ensure that local authority to impleméet policies correctly. On the other hand, the
Vietnamese government should remove barriers ireprégneurship, systematically review
the rules and regulations relating to entreprerepirso they will not hinder entrepreneurial
activities. In business law, the government musiichcriminalization of entrepreneurial
activities. In particular, the government must remaublicenses of business conditions
which prevent entrepreneurial activities. The gaweent also must maintain transparency of
policies, creating favourable conditions for bussmeople to access information and
technical assistance and financial support as Wwatthermore, the government should create
an environment which encourages fair competitiaosall business factors in Vietnam, so
entrepreneurs in the private sector will not pereg¢hat they are discriminated in the process
of accessing business resources. Vietnamese pdal@nmm also can develop programs to
increase business students' perceived behaviowrot@ver entrepreneurship by providing

loans to support nascent entrepreneurs. The Viesamovernment should establish funds to
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support effective start-up companies, especiallyoramsmall and medium enterprise.
Policymakers should encourage the developmentiohter models for entrepreneurial funds
such as venture capital funds, angel investmerd,fgaving funds from the community for
poor households. Financial services for nasceneprgneurs must be appropriate with the
characteristics of entrepreneurial activities. Alsthe Viethamese government must
continuously improve the infrastructure to matchthwentrepreneurial needs such as
transportation system, electronic system, high-gpaernet system, water, and waste system
and industrial zones. The government must helpremte and businesspeople to access
government supporting program which aims to créaveurable conditions for exploiting
social resources in society. The supportive adimatisn system should help the young
entrepreneur and provide as much as possible reggeisdormation for business students
start up new firms successfully. The governmentukhancrease entrepreneurial, positive
perceptions, so people can self-assess their eatreyrial capacities to start up. As a result,
people's perceived behaviour control on entrepmgdantention will be increased, and they

are likely to start up their own business.

The results of this thesis also confirm that Atdéuroward Entrepreneurship is a significant
determinant of entrepreneurial intention among Naetese business students. Hence,
entrepreneurial policymakers should improve thesahi@nation of social and business
information, so people can have a good understgndinmarket needs as business ideas
often come from solving the needs of people's nbriifie Exploiting entrepreneurial
opportunities from the market help, young entrepues have a higher chance of success and
having more opportunities to expand their busin€3s. media, the government should
popularize the typical entrepreneurs who overconfiiculties and consistent with their

business objectives. Successful examples of youmgepmeneurs should be publicly
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appreciated, and know-how to overcome the diffiealtin starting up business must be
shared among communities with a dynamic, innovadive: creative spirit. A positive attitude
toward entrepreneurship can be improved by honamjacknowledging the economic and
social contributions of successful young entrepuenén society. As a result, it can create
positive social pressure to encourage young gradimatset up their firm instead become

salary-earning employees.

Moreover, the findings in Part 1l also urge the tieamese government should strengthen the
provision of information regarding the commitmerdr fglobal integration so start-up
activities can have a higher international origatat With the Comprehensive and
Progressive Agreement for Trans-Pacific Partner¢GipTTP) to be approved, the greater
economic integration between members countries prdvide numerous opportunities for
entrepreneurial activities in Vietham. Indeed, Yhetnamese government must publish Free
Trade Agreement timely and quickly to people, gmise. The government should have
agencies for guiding and explaining the contenthaf commitments to entrepreneurs and
entrepreneurship. Moreover, the government shatldis a mechanism for the coordination
among functional agencies about the integration nsiiments by providing information,
consultancy to start up individuals and businessuggport them effectively expand business

globally.

The results in part 1l suggested that male gradguaase higher entrepreneurial intention than
female graduates. Other studies also reportedféhadles are less likely to establish their
own business than men (Crant, 1996; Phan, WongWamtp, 2002). From this perspective,

Vietnamese policymaker should provide support @ogy to encourage female graduates to
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become young entrepreneurs. The supportive progcamsnclude special loans with the
low-interest rate for women to start their firmslower tax rate for female entrepreneurs
within five years since they establish their firrB&sides, Harris (2008) confirm that women
entrepreneurship is usually more constrained bytduonfinancial and social resources.
Vietnamese policymakers also provide some traipnogram to equip female graduates with
practical knowledge and skills to run a busineszassfully. Although the findings in part Il
show there is no relationship between family baclkgd and entrepreneurial intention,
family business still plays an important role ire tRiethamese economy. Therefore, the
government should encourage to transfer from halddfusiness to enterprise and complete
the start-up phase quickly. In particular, the gowgent must have a strong commitment to
reform the administrative system in business regisin. The government should support
newly-established enterprise to operate effectiv@yhousehold business is no longer fear of
transforming into the enterprise. The governmenstrbuild the network of business support
service via the development of private service glew which are appropriate with the

characteristics of start-up business at the beggni

3. Implications for Educational Institutions

The contribution of this thesis for educationaltitosions is that educators can enrich and
orientate their education programs to guide anggreeyoung scholars in early years for this
alternative career path as an entrepreneur. Thdtgesf this thesis confirm perceived

behaviour control and transformation desire factars determinants of entrepreneurial
intention among Vietnamese business students. Héeheeviethamese government should
improve the entrepreneurial educational ecosystem ptomote the movement of

entrepreneurship and start-up development in Vieinespecially among young business

students. The educational institution should dgvelocurriculum in the general education
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program in high school towards increasing creativitritical thinking, and teamwork
abilities. These soft skills are important for yguyseople to start up their own business in the
future. Remarkably, Wong and Wang (Wang, 2004) menended that in order to foster
entrepreneurship, it is necessary to encouragedanelop nascent entrepreneurs when they
are still students. Student's perception abouteprgneurship and establish their own
business will affect a student's career choice.eRelt business knowledge should be
introduced to young students can orient their mitwareer path in entrepreneurship.
Universities and colleges must complete businessitg programs for business students.
Moreover, technical and professional students rbasequipped with knowledge and skills
about how to start a business and run it succégsAsg a result, students could start up their
own business by combining technical expertise Withiness knowledge in order to minimise
business failure and boost their confidence inegmémeurship. Before students graduate and
join the labour force, universities and other ediocal institutions should develop programs
that facilitate entrepreneurship so that more usitye graduates will be encouraged to
establish their own business in the future (War@§)42. From the findings in part | and I,
students and graduates' perceived behavioural atdoyr providing with solid knowledge
about how to build and run a business successfliig. educational institution should also
utilise their alumni network to invites alumni whatready started up companies successfully
to share real experiences in entrepreneurship.eSsftdly examples from real entrepreneurs
can promote positive subjective norm to influenttelent's entrepreneurial intention. It also
might change the graduate's attitude toward erdgrgurship by raising their desirability to
succeed as entrepreneurs. For instance, succgsshutepreneurs can prove that they can
have better financial security, more independemcefeeedom more power, higher status in

society and so on. By showing successful exampfegoang entrepreneurial, business
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schools can help students and graduates have mpeetations and beliefs towards self-
employment, and it reflects a favourable attitudevards entrepreneurship. Although the
findings in part 1l suggest that there is a sigraiht difference between students with prior
experience in self-employment and students withmutr experience on entrepreneurial
intention in Vietnam, educational institutions alsbould encourage students to be self-
employed during the time they are studying. Thecatlanal institution should provide some
funds for students to start up small businesses@amthem under supervision and consultant
from entrepreneurial lecturers or start-up expegtarning by doing process will help latent
entrepreneurs become nascent entrepreneurs whgngtaduate from business school.
Moreover, universities and other educational iogbohs should design training course
especially for business students who have prevexqerience in self-employment. These
students are the right people who have higher gr@neurial intentions than others. As a
result, the effectiveness of those training progvathbe much higher when it applies to non-
selected students who may or may not been selfagmaglbefore enrolling entrepreneurship
training courses. The findings also show that femstudents have less entrepreneurial
intention than male graduates in Vietham. Theref@e educational institution should
provide more support for female graduates to prembeir entrepreneurial intentions.
Moreover, more scholarship and prizes for innowatbusiness ideas or start-up contests
should be organised by Vietnamese educationaltutistis to get more attention from
students in order nurture their entrepreneuriaitspnd eventually encourage their intention

to become nascent entrepreneurs.

4. Limitations and Further Research

Although the thesis has identified the intrinsia axtrinsic determinants impact upon the

decision (intent and agency) of business studentéetnam to become entrepreneurs, there
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are still limitations which call for further reseérin the field of entrepreneurial intention
field. This thesis includes four essays which applsequential mixed-methods approach to
include both a loop of quantitative analysis forethand a loop of quantitative analysis for
the last essay. The first two essays used the &aBehaviour model (Ajzen, 1991) to
measure entrepreneurial intention of Vietnames@bas students and international business

students in Vietnam.

The first limitation in these two research is thatist measures respondents in Ho Chi Minh
city. Therefore, its generalizability is limitedrdbably, with the diversity of data collected in
different city and provinces of Vietnam, the finggof these two first paper may have some
changes because different people live in diffeptates in Vietnam may perceive differently.
This fact encourages a call for further researctotmduct a larger scale of data collection. It
would be strongly recommended to collect data fralnparts of Vietnam so that the

representativeness may be higher.

The second limitation of this thesis is that ittjiscus on business students and business
graduates in Vietnam. Technical and scientific gedds also have intentions to start up to
firm their own business to utilize their knowledged experiences. Although some studies
are contrasting entrepreneurial intentions betwbasiness graduates and non-business
graduates, academicians should conduct more ré®saron non-business graduates.
Therefore, there is a call for further researchit@nentrepreneurial intention of non-business

background graduates.

The third limitation is that the gap between enteeeurial intention and actual
entrepreneurial activities. Probably, there is ffetknce between the graduate's perception

and reality. Business graduates and business dtudeay answer differently for the
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guestions relating to entrepreneurial intentiomfravhat they think about entrepreneurship.
Measuring entrepreneurial intention based on qtsivie method is not highly accurate
because it just measured the thought of respon@erke time about a future event such as
start-up business in the future. Some businesestsichind business graduates still have the
entrepreneurial perception in mind, but they migbt put their intention into practical
activities to start-up their own business. Hend® entrepreneurial intention is both
challenging and complicated to measure, and funtesearch should be done to identify

better methods to measure entrepreneurial intention

The fourth limitation of this thesis belongs to thaper in Part Ill which investigate the
relationship between demographic and family factansl entrepreneurial intention. The
result confirms the only gender is a significanteaedent of entrepreneurial intention which
is Vietnamese men show higher entrepreneurial flmterthan women. Other factors such as
educational level, prior experience in self-empleytnand parent's background failed to
prove they have significant impacts on entrepraakurtention in the Viethnamese context.
Although this result is consistent with other resbhas; there are still other researchers
believe that non-psychographic factors like dempigiafactors, parental model and other
social factors still have some influences on em@egurial intention. This leads to a call for
further research to identify new antecedents ofepnéneurial intention from the non-

psychological approach.

The fifth limitation of this thesis is in the qualiive loop with paper in Part lll. The results in
Part 11l confirm the validity of Theory of Planndgehaviour (Ajzen, 1991) in the term of
explaining entrepreneurial intention among businsgglents and in term of the actual
experiences of small business owners, as theyigeraghin the situations of their start-ups.

Theory of Planned Behaviour (Ajzen, 1991) contrdsumainly to the role of the agency with
187
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the decision to become an entrepreneur. The o#totors have emerged such as contextual
factors, push factors and transformational desactofs. Despite these significant results,
Theory of Planned Behaviour may not fill the gapghe theory which did not adequately
indicate the complexity of entrepreneurial intenfobecause it did not consider the
contributions of other factors such as contextudaemvironmental factors into the actual
events of entrepreneurship. Furthermore, KapasiGaltbway (2014) state that Theory of
Planned Behaviour (Ajzen, 1991) is useful to obtaformation about individual, but in the
ways in which it has been used in the entreprehguifgeld, it cannot provide information
about other factors, mainly external factor, thahtdbute to propensity to become an
entrepreneur. The qualitative method used in ghl$o has its limitations such aisne-
consuming and relatively high costlypnger verification process to extract compared
information, participants should be carefully chosen to avoids bsad not generalisable

(Queirds et al., 2017).
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